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CHAPTR I
INTRODUCTION

The consumer must purchase, consume, and then repurchase many goods
and servicos in a capitelistic economy, In addition, the succesas and
efficiency of our cspitalistic economic system is based upon the decilsions
that the consumer nakes in the marketplace., If a successful sconory is
defined s one oriented toward the best interests of the consumer, then
it is important that the consumer mske wise decisions, Therefore, it i1s
imperative that the consumer understand his isportant role in the cconewis
systen so the systen will operate efficiently,

Todap's congumer mst be able to mako intellipent decisionw in a
business environment that stresses mass marketing, eesy crodit, and
costly edvertiging,. 'All of thesa factors combdned are intaixicd 2o erdlice
the consumer to spend more. Some forn of consumer-oriented oducation is
Just as ensential for every student as is history, math, rnglish, sclonce,
or healtl: education, Az everyons is both a consumer and a producer,
educational institutions have a definite responsibility in preparing
every individual to function safely and effectiwvely in the marketplacs,

Currently, in recogrdtion of the need, much emphagis is being
placed on educating the consumer. Government agencies, private agencies,
secondary schools, and coliages are atterpting to improve the knowledges
and gldlls ngeded to be a wiso conswaer. The dynardc community college

g -
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can and ehould play an important role in tho education of a more informed

consuner,

heed for the Study

Parents, studerds, business peaple, politiclans, teachers, and
other professional people have criticized edvcational institutions, and
have challanged them to keep the curricuium relevant, Consumerism is a
relevant and significant issue and since everyone 1ls a consumer, consumor
education should bs a part of everyone's elducstional experience. 4ll
{involved with curriculum design should know how best to sducato a studont
for his consumer role.

Faculty members, admimndstrators, trustees, and residents of
community college districts nesed to know what courses can best fill this
noed.

Faculty =mcmbers sust conotantly search for unremolved educational
neods and keep abreast of new or ianovative concepts, wethods, and
techniques to mast oducational needs. Toeachers, especially those directly
involved with consumor cducation, need to know whether or not the garmano
issue of an informed consumer is being mot.

iducational aduinistrators should be Interested in this research
in oxder to know what is the most effective way to provide sufficient
conouner education to studentse

The ULcard of Trusteos, the elected represcntatives who control the
policies of the institution, neced the information provided by this study
irn order to hold accountable tho admlirdstration and faculty regarding
course offerings.

It i5 necessary that the caommunity residents be informed of the
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results of sducational studies so that they can be informed of ths needa

that the institutions successfully meet or propose to mest.

Purpose of the Study

The purpose of this study is to determine the need and content
o-f a course for the community college that will enable a student to become
a better~-informed consumer and to understand the laws protecting and

regulating his welfare.

Statement of the Protlem

* The problen of this study is to deterwine a need for a consumer-
oriented law course for the commmity college and, if a need exists,

to deternine the content of such a ocourse.

Dofinitions

The following terms, as used in this paper, sre defined as follows:

Congumer Law-.the laws ond legislation enacted for the purpose of
orotecting the consumer fram undue harm and injury.

Consumer-~a tarm which applies to evaxyone.

Consumerignme=the gsocial movament of individuales and jroups to place

amhasls on the importsnce of tihe role of the consumer and the imporiance
of this role. Also included is the movencnt towards better information
and protection of the individual,

Consumor .ducation—~the development of the individuol in the

akills, concepts, and understandings required for everyday livin: to
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achieve, within tho framework of his own values, naximum utilization of

and satisfaction from his reaourcas.l

Delind tations

The aazpie popula ion of the teachers, lawyers, #d business
poople is limlted to the Lakke Land Cammmnlty College Mstrict 517
located in Zast Central Illinois. A map specifically illustrating
the district is on the following page. The area includes, in whole or
in part, the countles of Clark, Clsy, Coles, Cumberland, Houglas, idgar,
Z{finghan, Payette, Jasper, Moultrie, and Shelby,.

The taxtbook authors are selectad from individuals who have
written Consumer lNducation textbooks.

lsuidelines for Consumer Education (Cffice of the Supt. of Public

Instruction, Printed by authority of otate of Nlinois, 1968), pe .
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RIELATED LIT=RATUREG

. HRecognition of Consumer Zducation

A Lotablishment of a Basic Hecognition

‘e sophisticated charscter of the American econouy nakes mandatory
for overy cltizen a working knowledge and understanding of the proper
nethods for meeting and hondling economic problems of vital importance
to the individual, family, community, and nation.? iobert L. lieibroner
continues this thought by adding to the statevent ":an does not live by
bread alonae" with "obviously man cannot live without bread. n3

The need for wise consumer activity has always been evident but
in ralation to the current spiraling economic conditions, wise conswumer
aducation is imperastive. Berghaus states that:

without such education, too many years of experience are

necessary to cstablish sound money values, to learn how

to make positive and satiefying choices, and to know

bow to obtain from income the things most mrtmchile.h

In Forkner's study there seems to be a general consensus that

everyone should possesa certain knowledges and understandings that vill

21:.‘2. derghaus, A D%‘ra_l_@mentn. Sequance of Content Gssential to

Personal Money !enagement (Zoctor's dissertation, University of Oklahoma,
1966, Lniversity ldcrofilms, Inc., Ann Arbor, !dchigan, 1970), p. 2.

3Robert L. ieibroner, The '*Eak of an Yconomic Soclety {i’nglewood
Cliffs, Now Jersey: Prentice-llall, 1562),

Ly, R, Bergheus, /. Develonmental Sequence of Content Zssential to
Porsoxml loney Man ement (octor s dissertation, University of Oklahoma,
1568, Iniversity © ms, Inc., Am: Arbor, Michigan, 1970), p. 3.
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allow them to be successful and competent consumers in our Amerdcan
et.:onomy.5

It should be a purpose of education, over and above citizenship
training, to enablo individuale to achievo the naecessary ecoiomic
capacities in the academic surroundings of educational institutions as
opposad to achioving these capacities through harsh natural consequonces
from dealings in the real economic world, The unwary, untrained, or
nalve individual then can adequately gair the necessary experience free

frox any threat of injury usually resulting from unfortunste and uncalled

for painful econonmic experiences., Caplovitz in his book The Poor Pay Yore

states that "irial by error can be replaced by less painful progrens of
consumer oducation."6 Zducation in consumer activity is as important as
educstion in producing and selling, Consumer Zducation is a urdversal
neec; it should be available all through the schools and not left to
accidental lcarnin£.7

Tho recognition of the need for consumer education dates back
essontially to the beginnings of our country. Thamas Jefferson surmarized
the issue of consumer education by stating the purposes of education should bes

1, To give evary citizen tho information he needs for the
transaction of higs own business,

stvv.Lno Hugh Yorkmer, An Achievement Test of Personal-susiness
¥nowledges and Understandinzs (Joctor's dissertation, Colusbia University,
1963, University ‘Scrofilmg, Inc., inn Arbor, !fichigan, 1970), p. 3.

6‘.-Jnvid (gplovitz, The Poor Pay lore (New York: The Free Fress, A
Division of Tho Macmillan Company, 1967), pe 193.

Ti:ducationsl Policies Commission, The Purposes of Fducation in
fnerican Democracy (Washingtor, D.C.: National lducation Association,
1738), jo 1006,




2. To enable him to calculatec for himself, and % express
and preserve his ideas, hie contracts, and accounts in
writing.0

Zs Recognition and Implementation

As with other professiona and institutions, education iz plaguved
with the problem of time lag between recognition of a need or problem and
irmplenentation of methods or precedures to resolve the need or problem.
The need for consumer educstion has long been recognized but relevant
and significant implementation into the curriocula is for the most part a
recent innovation, Attaempts 3t educating an individusl on the role of
a conguner is not entirely a new vanture as Schoenfeld and latella point
out that consumer aeducation has been in education for the last 30 years.9
However the significance snd relevance of these past endeavors is some-
what questionsble as Bess lyerson CGrant in the introduetion to irch v,

Troelstrup's The Consumer In American Society points outs

The old consumer education dealt with comparisons of
difforent types of cloth axd instructions for a
balanced diet,10

Also in the past any attempt at consumor education was usually con-
tained in a vocationel program. According to Schoenfald and Hatellas
ducation in our society geems to concentrate on two areas:

(1) the so-called producer-type education which stresses the
acquisition of skillg that are needed for an indfvidual who

Bquoted in iducational Policies Commlemion, The Unigue Function of
‘ducation in American Democracy (Wesiington, D.C.: Hational “ducation
Assoclatlon, 1937), Pe 22e

Imevid Schoonfeld and Arthur 4. Hotella, The oneumer and MHis Dollars
(Dobbs Ferry, h.Y.: Oceana Publicetions, Inc., 1966), p. 335e

10 M i d
Arch W. Troelstrup, Ths Conoumer in American Society (Hew York:
MeSraw=-i1l Book Company, 1970) s Pe vii,



will eventually bocomo a producer. (2) cultural education
vhich erphasized the development of an apprecistion of the
vorious arts which toend to enrich our lives.

Based on this, consuwer education does not belong in the producer-orianted
approach but % general education, M. Herbert Freeman maintainss:

Preparation lor economic litoracy snd everyday business
cormetincrs iz one of tho most important phases of
wuginess education, Such training is nonvocationsl in
naztute and genersl oducation in purpose.i?

Pa.Ye Thelandar contimes on this vedin by stating:

In addition to the growing need for business training

for those entering business occupations, there has been
an increasing urgency for giving instruction of a goneral
nature about husiness to all our students, particularly
on the secondary levels ho can say that sy youth 1s
educated today if he or she is not competent to face and
quickly resolve the numerous business situations that
continuslly conf¥ont oneell

II. Law as Subject latter in Consumer Zducation

As  Suggested Subject Areas

Inez iells found the noeds of all Individuel students £3ll1 into
the following 15 areas:t (1) Financia) planning (or budgeting) for
earning, saving, and spending monoy; mongy rianagement; money as a medium
of exchange; (2) personal and social records to aid in wise money manage-
nenty (3) insurance; (L) investments; (5) conamer credit (borrowirg);

(6) bankings (7) taxes; (E) housing; (9) consumor buying problems;

15avid schoenfeld and Arthur A. Hatolla, The Consuser and Hi
Tollars (Dobbs Ferry, i.Y.t Oceana Publicaetions, inc,, 19535, Pe '3%.

121, 1nerbert rreeman, "Basic Susiness Zducation for Zvoryday
Living" (2clta Pi “psilon, lonograph Ti; Cincirmati, South-Western
Publishing CO., 19&), p. 7.

L35, Thelander, "Business Iducation in Life Adjustment Zducation,”
Iife idjustmont lLducation in Action, ed. F.R. Zeran (New Yorks Chartwell
H—O“ﬂe, Inc.’ Eﬁ}j pp' 31? ®




10

(10) price and tho consumer; (11) legal aspects of everyday living;
(12) marketing and functions; (13) communication; (1)) travel and
transportation; and (15) structure and operation of economic system.lt

Studies conducted by the Natlonal Assocliation of 3ecandary School
irincipals, Crank, and Ogden also show that 1t was important for neople to
have a working relationship with the law., The Natlonal Asecciation of
3econdary Jchool Principals, calandered 16 areas of importance reletive to
consuser education. Thoso selected weres (1) Financial planning,
(2) insurance; (3) credit; (L) investments; (5) taxes; (6) the price
systany (7) banking; (8) frauds snd evdndles; (9) marketing functions;
(10) buying problems; (11) using sources of information; (12) housing;
(13) communications; (1L) transportetion; (15) legal relationships of
buyors and sollers; and (16) consumer, producer, and labor relationships.ls
frank found in his study thaot the five major srecas to ba included in
consumer educatien should be (1) business and goverrment services;
{2) personal finance; (3) consumar buying; (L) personal business law;
(5) oconomics employment,ld

Cgden in a study aimed to design an achievenent test to measure
personal {inancial nowledges, undarstandings, and aspplicstions possessed

u“'fae?. Re #ells, "A Survey of Basic Business Iducation in Chio,"
Jlletin loe L7 (llarrisonbury, Virginia: The Nationel Association of
Susiness Teecher-Training Institutions, March, 19L9), p. 27.

lsThomaa Briggs, The Consumer Sducation Study--Consumer Lducation
in Your School, A Handbook for Taachers and Administrators, hational
Associgtion of Secondary ichool Principals (washington, D.C.s National
Jducation Assoclation, 1947), pp. 19-55.

16r105d L. Crank, "A Study of the Subject Matter Content in Dasic
Yusiness and liconomdc 7ducation” (unpublished Doctor's dissertation,
lorthuostern University, 1956).



by college students utilizod the following areas o accomplish this:
budgeting; credit; borrowing money; banking; savings; insurance (1ife,
health, resl estate, personal property, sutomobile); renting/buying a
home; investwments; income taxes; social ascuritys retiremsnt planning;
annuities; wills; trusts; and federal-state taxes (non-income).l?

A1l three studies nantioned the importance and relevance of a

working acquaintanceship with the law and one's legal rights and duties.

III, rducationsl Placament and Consumer iducation

As Predominant Pmphasis

In situations where consumer education i3z recognized as a vitsl
part of the curriculum there iz a definite trend to plsce predominantly
this area on the secondary levael. Consumer education is 3lso somotimes
filtered down to the junior high and elementary school levels. Tholander
feels that particular emphasis should be given to the secoandary level.la

The Policies Comissgion for Business and licononic Fducation stated
in 1960:

We beliove it 1s imperative that every American should

have as a part of his general education, regardiess of

his personal or professional goal, at least a one-year
course at the secondary school level that will provide

173.L. Cgden, Tho Construction apd Standardisation of an jchievenent
Test Desigmad to ieasurs Peraanal Financial Rnowl Understam:lzgg, and
fgglications Possessed by Se Selected Col College Students ctor's dissertation,

Colorado State College, 190L, Umiversity ‘«ﬁcmfﬂms, Inc., Ann Arbor,
Fichdgan, 1970), Pe Y6

18?..4. Thelander, "3usiness iducation in Life Adjustment,® Life
Adjustment Education in Action, ed. F.R. Zersn (Hew Yorks Chartwell
tiouse, I.nc., 1953)_ PRe nj‘iio
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the learncr with an opportunity to become compstent to 19
deal with everyday business=economic issues and problemse

Be Continued Consumer Hducation

While the foremeontioned studies have decn basically restricted to
the secondary school it is in no way inferred by these studies that consumer
education is the sole responsibility of the secondary schoocl. Consumoer
education should be a continuing process available to all at every
educational levele?® Yaoyk stated that it is the duty of schools to
provids their students education for economic literacy which builds an
informed, aiert, and loyal c:onsumar.21

These statenents not only recognize the need and importance of
consumer education but also point out that it should not be singled out

and consequentially channeled to only one particular educational leval,.

IV, Consumer Zducation end the College

Ae Need

Unfortunately recogrdition in regards to the contribution the college
and university, cspecially the commurdty college, can make in the effort

towards adequate coneumner education appears to be rather untapped.

I9po1icies Comission for Business and Economic Bducation, A
"r sal for Business-lconoric Fducation for American Secondary Schools
Tington, D.C.: United ousiness rducation Association, 1900)e

20z4ucation Policies Comulssion, The Purposes of Fducation in
American Democracy (Washington, D.C.: National Eduoatlon Asscciation,
1938), p. 106,

?lpeter Yacyk, A Study of Persanal Investment Information st the
Secondary School Level ctor"?:' dissertation, Temple Umiversity, 1905,
University :dcrofilms, Ann Arbor, ilichigan, 1970), p. le.
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william i‘oore, Jre. in his book Against The Odds recommends that consumer

econoinlce become a full semester course and be given integral status

in the geneoral education requisites for the marginal student enrolling in
the community college.2? It cannot, however, be fully accepted that theo
nonesarginal student does not need consumer education exposurs either

at the comuunity college or at tho senior college level,

The book The Consumer end Lls Dollars indicates that ignorance of

the workings of our complex economic merket is not totally restricted to
any one asector of the population, It cah be readlly established that even
lawysrs, doctors, dentists, enginears, and other professionslly educated
people have been ripped=-off with unbelievsble frequancy. Too of'ten the
education represented by these professions doea not prepsre pecple for

the art of everyday occnoric 11ving.23

Be Implementation on Collegiate Level
According to Ogden, colleges and universities have been taking steps

to provide students with pertinent firancial knm:ledges.ah However consumer-
oriented courses did not really mske an appesrance in the colleglate rarnks

until the 1930's as indicated in a study by Alpheus Marshall.zs finca then,

224)11an Moore, Jr., Against the Odda (San Frencisco, Californias
Jossey-Bass Inc., Publishers, 1970), ppe 209=210.

23pavid Schoonfeld and Arthur 4. Natells, The Consumer and lis
pllars (Dobbs Ferry, Yew York: Occana Publications, Inc., 1980), pe 336,

21‘(.1.. Ogdan, The Construction snd Standerdization of an Achievenent
Tost Degigned to leagsure Personal rinancial Anowiedges, understandings, and
Applications Possessed by calocted College Studants (Joctor's dissertation,
Calo:)-ado State College,'{ s University cmﬁalms, Ann Arvor, Michigen,
1970), p. 1.

25&],')}’18\18 Harshall, "Hine Hundred Twenty Courses In Consumption
tconowics,” The Iducational Record XXII (January, 1941), ppe 27-38.
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rocognition and impleacntation of consumaer education at thic college and
university levol has groun alowly but srely. In 1938, 55 colleges
26

offerad consumer courses. Subject matter for these courses included
banking, budgets and accountes, cost of living, credit, installment
buying, legal relaticns, money and mansgement, personal expenditures,
savinge and invostmonts, and tms.”

In 1958, the number of ingtitutions of higher learning offering
consumer-oriented courses surpassed 250.2a Realistically though, the
number of participating colleges and udversities in the arca of consumer
education is axtremaly small in proportion to the wihole of colloges and
universitiese.

In 1961, Charles R. Walker in a comparative study attempted to
detarmine specific elements of business and economic information that
gshould either be required or made available to all college studemts.”

As a result of this study walker makos same important conclusions ralevant
to this studys

26Henry Harep and lay Ce Price, "A Survey of "iecent Davelopuwant in

Consumer Education," Journel of Iducational Research AXXVIII (December,
19uk), p. 278,

273 L, Ogden, The Construction and Standardization of an Achievement

Test Designed to Meagure Paraonﬁ Financiam es, understandingps, end
Apolications Iossess }% e Students ctor's dissertetion,
Colorado Gtate Coliega, veraity r‘icm, Ann Arbor, fichigan,

1970), p. 6

28 jerone B. Cohan and Arthur . Hianson, Perscnal Finance (liomewood,
Nlinois: Nichard D. Irvdn, Inc,, 1958), p. vii,

?¢nherles R. welker, "3usiness and Zoonomics In the General 'ducation
Progran of Colleges and Universities,” (unpublished Doctor's dissertation,
University of (klshoma, 1961).
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Certain of the significant clements of business and
cconomie information should be taught at the college
level as general education for all college students,
These clements pertain directly to development of
understanding of econowic principles, business organi-
zation, monoy managemont, and consumer spending.

thile instruction in macroeconoric information relevant
to the business and ecobamic activities of the individuzl
or family unit nay be most appropriate on the secondary
school level, it is evident that a limited amount of such
instruction is of sufficiently high academic quality to
warrant presentation to college students as general
educstion. The four most essential elements of this
gubject matter aret investments, taxation, insurance,
and the operation of our legal systeme3O

mIbido, DPe 85”87.



CHAPTER IIX
PROCERIRTS

This study was undertaken for the purpose of determining the need
for and content of 8 consumereorienteds=law course at the community college
level. To help detomiine this need, the orinions of consumer education
teachers, businessmen, lawyers, and authors wers soughte

Selecting Teachers, 3Businessmen,
Lawyers, snd Anthors

The Lake Land College district was used to szmvle the opinions of
teachers, businessmen, and lawyers. The Lake Land College district is
located in last Central Illinois and encompasses all or part of 11 counties;
namely Clark, Clay, Coles, Cumsberland, Douglas, Hdger, 3ffingham,
f'asyette, Jasper, ibultrie, arc Chelby. The textbook authors' opinionas
were gatherod from a list of consumer education textbook anthors provided

by the Supervisor of Consumer Education for the State of 1lllinois { Appendix C),

Selecting the Teachors

A sample of high suhool consumer educstion teachers instructionally
involved with consumer education on the secondary school level in the
l.ake Land College district wers all supplied opiniommaires for this study,

Thlis college district coneists of 20 secondsry schoolse

Selecting the Dusinesemen

L sarmple of bupinesamen was chosen randomly from the some

1%
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geographical area as that was for the teacher sample. A malling list of
the 291 mambers of the Retall Merchants .Assoclation for Casey, Charleston,
Jffingham, Hattoon, and Shelbyville, constituted the population froo
which the sarple of businessnen were draun,

In esch city's membership list avery sixth neme wos selected by
the systematic skip intorval method starting with the third nane on
eoch liste Tho size of the interval, every sixth name, was deterwined
by dviding the total number of businessmen by the size of the saple,

Since the data in this study did not contain one criterion messure,
the formulas for sample sige were not suitable. Therefore, a judgment
sancle was deteruined. A decision was made to set a minimum limit so
that there would be no fewer respondents from the businessmen thaen that
of the teschers.

The monbership liasts of the Retail Merchants Assoclstion from the
various citiecs wore used as one sample population since the cities included
in the sawmle were all located in the seme geographicel areas as the
teachers,

Businessmen Saple Population By City

Casey 9
Charleston 10
sffinghan S
Mattoon 9
Shelbyville 1

Total L7
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Selecting the Lawyers

‘‘ho procedure used to select the lawyers was similar to the
procedure used to melect the businossnien, Names wers taken from the
telephone directories of the same cities uszed for the businossmen, Thla
1list of lawyers provided a syetematic random sample from the five ciiiee, from
vhich every sixth name was salected in & marnmer eimilar to the selection
of businessmen,

The sise «f tha sample was detornined in the same manner as the
businessman., Alsc, the skip intarval method was acein utilized to
determine the participating lawyers.

Lawyers Sample Populaticn Sy City
Talephone Mrectorics

Casey 2
Gharleston L
sffingham L
“attoon 10
Jhelbyville _
Total 23

Selecting the Taxtbook Authors

A list of textbook authors in the area of consumer edncation was
obtained from the State Supervisor of Consumer Yducation for M1inois,
The authors were then szelected according to the same procedures used in
deteraining the participating businessmen end lawyers. rrom the supplied

list of authors every other name was selected to be a perticipant sterting
with the third name onh tho list,
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Collecting the Data ‘rom Teachers,
Buginessmen, Lawyers, and Authora

A opinionnaire was supplied to the teachers, tusineasmen, lawyers,
and authors that participated in this study (eee Appendix A). The opinion
naire was dividsd into two parte. Part I was mainly dewvoted to the
detarnination of the nced for a consumer-oriented-laow course through
#Ye8" or “HO" raemponsea to certain queations. If the individuel respomient
folled to recognize a need for this proposed course, and stated the
reasons wihy, the instrument had served its purpose and completion of
rart II was then wmecoasary.

If Part I recognizod a need for the courss the reapoundsnt was asked
to complste I'art 11, Part II was devoted to the determination of the
subject matter for a consumer-oriented-lav: course. ach respondent wasn
asked to nake value Jjudgments on supiested major unite and content topics
rezarding the essentialness and importance of these 1tems to such a
proposed coureo.

tnon completion of the opinicrnmire thoe resprondent was requested to

return it by mail in the self=-addressed envalope.

Collecting Data Fyov Teachers

Sach high school in the Lake Land College district was mailed an
orinfannaire snd was requested to forward the opintonnaire to the Consumer
Iducation Instructor. This mailing took place on May 29, 1972.

Fourteen of the 20 higr mschools reeponded avounting to a 70
percent return on the {irst mailing,

Cn a subsequent mailing of June 21, 1972 twe additional teachers
commleted and returmed the opiniommeire, thus resulting in an 80 percent

total returm for the teachers.



Collecting bata ¥rom Businossmen

The mailing of the opinionnaires to the selected 47 businesmen
occurred on June 1, 1972, The return envalopaes for the bueinsasmen
were coded for identification purposes in ordsr to single out the
respondent and the city in which the business was located, This coding
technique was werely to facilitate and expedite a follow-up procedure
aivied at motivating slow respondenis,

Twenty of the L7 businessmen completed and returned the opinion-
naire on the fii'st malling (L2.5 percent).

On a subsequent malling of June 20, 1972, aight morc businessmen

campleted and returned the opilonnaive amounting to a 60 percent total

returhe

Collecting Data rom Lswyers

Again a coding process identical to the one amplored for the business~
nen was devised for the lawyers. Hach of the 23 selected lawyers was
mailed an opinionnaire on June 5, 1972,
Ton of the 23 lawyurs campletsd and resturmed the opinionnaire on
the firgt mailing,
Two weeks later, on June 21, 1972, the firat follow-up letter,
witich included an opinioniwd.re and a prepaid return envelope, was sent
to the 13 lawyers who did not respand to the first letter. Two more

lawyers reeponded to this second sppeal, resulting in a total retwm of
S3 percent.

Collecting Data From Authors

Cn June 21, 1972 participating authors were mailed an opiniomaire.

Six of the 12 authors returmed the corpleted fomms on the first mailinge.



Treatment of the Data

Cpinionnaire, Part 1

The number of individual respaonses to the six "YzZSn or "NOW
questions were tallied snd presented in raw numbers and percentages and
then analyzed on a question by question basis.

For each question the responses for each group in relation to the
whole sarple were presented,

The responses to questions four and six are of special interest,
since these two questions determine whether or not Part II of the opinione
naire should be completed. vhen 60 percant or more of the respondents
answer qucstions four and six in the alffirmgtive then a need for the
course was considered to exist,.

Qiestion seven, the write-in, was designed for individuals rosponding
negatively to question four and six, For those participants who responded
to this quostion their rcasons given were generalizod and presented slong

with the other data fyonm lart I,

Opinionnaire, Part IT

For cach major unit and content topic the number of responses
indicating either ecssential, vmortant, no opinion, oxcludadle, or
irrelovant ratings were tallied. This compiled data was then presanted
relative tc how each group ranked the particular unit or toric and also
presented in relation to how the total sample rated it.

Tho statistical analysis of this data was limited to raw numbers
ond percantages. Hurthor statistical procedures with this data is ot

noedad to acocomplish the purpose of this study.
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if eny particular major wmit or oontant topic did not roceive a
combired rating in the essential and ixmportant categories of 50 percent
or nore, that particular unit or topic would not be conszidered pertinent

to the proposed course,



CHAPTER IV

FINDINGS

This study was an attempt %o determine a need and content of a
course for the comusunity college that will enable students to be better
informed consumers and to understand the framsework of tho laws protecting
and regulating their welfare,

In order to determine this neod the opinions of consumer education
teachers, businessmen, lawyers, and textbook authors were sought, A
samnle of 28 businessmen, 12 lawyers, 16 teachers, and 6 authors was
used to provide the information for this study.

Porcentages of sach group were used to detervdne if a need for
guch a course doss axist. If 60 percent of the respondents wero in
favor of the course then a need was considered to exdst.

;fter the need was establistied percentages of each group were
also used to deterrdine the subject matter for the course, “hen 60 percent
or more of the respondents indicated that a particular major unit or
contont topic was essential or important then that unit or topic would

be congsidered pertinent to the course.

Consuner zducation Opinionnaire, Part I
The following tables show how each group responded to the questions,
The analysis that follows each table iz presanted to clarify the feelings

of oach group,
23
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sdequate Consumer “ducation of iigh School Students

Table 1 shows thec responses regarding the adequacy of consumer
education. when the respondents were askod if they felt tho hlgh
school student 13 presently receiving adequste consuser education, thoy
responded in the following manner.

TABLE l.—=Flogponses to the Unestion Regarding the Adequacy of Consuser
Iducation on Secondary Level

o o Yes lio Uncertain
T No. 2 %o, % No. %
Teachers (16) [ N2 11 68.75 - i

Duginesamen (28) |, 14,29 22 78.57 2 7.1k

Lawyors (12) - e=~= 12 100,00 - ——
Total (62) 10 1613 L9  79.03 3 L.8L

The total distribution shows that more than a majerity of the
respondants feel that the high school student is not currently receiving
adoquate consumar education,

™e lawyers were unanimous in their belief that high school
studants are not receiving adegquato consumer information.

3ixty-nine percent of the educaetors feit that consumer esducation
is inadequate for the student on the secondary level, whereas 32 percent
felt that students were prepared adequately.

“xty-seven percent of the textbook authors felt that the high

school. student was not receiving sdequate consumer information,
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lised for Continued Consumer :ducation at the Community College Iovel

In response to the question "Uo you feel that thers is & need for
continued consumer oducation at the community college level" all of

the groups felt that there is a need for it as shown in Table 2.

TATLDE 2.~~DNomonses to Westion Regarding Continued Consumer Nducation

Group Yeos lo Uncertein
Moe_ A No, g Yo, z

Teachers (16) 16 10000 0 == 0 ——

Businaesamen (26) 21 75.00 6 21,43 1 3.57

Authors (6) 5 83.33 1 16.67 0 =

Lawyers (12) 12 100,00 0 o= 0 —

Total (62) 5h 87,10 7 1.¥ 1 1.6

A4 mative responses to this question were unanirous on the
part of the teschers and lawyers, whoreas ovar 80 percent of the aathors
and three-fourths of the businessmen indiceted a need for continued
congumor education,

Crly seven of the 62 respondents felt there was no noed for

continued consumer education at the community college level,

idequate Consumer tduocation et the Community College Level

Takle 3 shows the distribution of responsea regarding the adequacy

of consumor education at the commnity college levsl,.



T2BLE 3,~=idequate Consumer Cducation st the Community College Level

fos o Uncertain

. ow % Nou 4 te. 4
Teachers (16) 0 — 8 50,00 8 50,00
Jusinessmen (28) 5 17.86 9 32,18 1 50,00
Atuthors (6) o] s 5 83.33 1 16.67
Lawyers (12) 1 B33 6 50,00 5 Ll.67
Totad. (62) 6 9.68 28  b5.16 28 LS.16

only 9.6 percent of the total distribution felt that the cormunity
college student was presently receiving adequate consumer education.
Howover, 17.8 percent of the businessnon folt that the commu ity college
student was receiving adequste consumer educatd.on,

The results indicate that many of the respondents were rnot familiar
with the community college programs as 45 percent marked uncertain on
the opinionnsaira,

Course Involving Laws and Legislation of Senefit to the
Community College Studen

«hon asked the quecstion "Do you feel that a courge involving
laws and legislation affecting the consumer would benefit the comun ty
college student® the overwhelming majority of respondents snswered 'yes"

as shown in Table L.
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T{ELY Le==Bonefit of Course Involving Laws snd Legislation Affecting
the Consumer

Iraup TR PR T
Taachers (16) 16 100600 0  w=e- 0 -
Businessmen (28) 2k 85.71 L Whe29 O —
Authore (6) 6 100,00 0 = 0 wme
Lawyers (12) 12 100600 0 =em=e 0 em—
Total (62) 58 93.55 L 6l 0 a—mw

A1 of the teachers, authors, and lawyers ansuered this question
in the affirmative, while B85 percent of the businessmen felt a consumere
oriented<law course would benefit the community college student. Ovor-
all, as seen in Table L, 93 percent of the respondents felt this type
of course would Lenefit the community college student,

Only four of all the raespondents fclt this type of course would

not banefit the community college student.

Adequacy of Conmmaer zducation for Average Adult Citizen

Table 5 shows the distribution of responses concerming the

adequacy of consumer education for the average adult citizen,
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TAHLS 5,==Adequacy of Adult Consumer Zducation

- - Yes . _lo S—_— __lm_c.:ar_t}m
HOg & Hos & o, 2

Teachers (16) 0] —— 16 100,00 O J——
Businessmen (28) 5 17.86 23 82,14 0  ——
tuthors (6) o) — 6 100,00 O —
Lawyera (12) 0 —_— 12 300,00 O ——
Total (62) 5 8,06 57 9194 0 ——

Al of the teachers, lavyers, and authors felt the average adult
citigen does not heve adequate consumer educstion, Only five business-

nen falt the adult!s consumor education was edoquate,

Consuner-Oriented-Law Couras Benafit 29_ Average Adult Citigen

Do you feel that a consumer-orisnted-lsw course offered at tho
cormunity college leval would benefit the average adult ciiizen was
the next question asked the respondents.

T4DLE Ge=ePenofit of a Consumer-Oriented=Law Course for the
Average Adult Citizen

i N - 3 Vo, - 3 Ho;mm;in
Teachers (16) 13 fle2s5 1 6,25 2 12,50
3usinessnen (28) 23 82,1 5 1786 0 @ —
tuthors (6) L 66,67 2 33,33 0 @ ——
Lawyers (12) 12 10,00 O — 0 —
Total (62) 52 83.87 8 12,50 2 3.23




29
Table 6 illustrates that all of the lawyers felt such a course
would help the adults. OCver £0 percent of teachers and businessmen
anewerod the question affirmatively.
ilowever, ond teacher, five businesamen, and two authors expressed
the feeling that such a course would not benafit the aversge adult

citizon,.

Reagons Why A Conmmer-Oriented-Law Course Should liot 8g Offored

The respondents who answered "LO" to question four and six
were askod to give thelr reasons why a courae should not be offered st
tlie cormunity college level,

Cnly four businossmen answered "NO" to question four and only one
teachor, five businessmen, and two authors answared “NO" to guestion six,

Only two of the 62 respondents felt thst such a proposed course
would not baonefit aither the conmunity college student or the aversgo
adult citizen,

One respondent felt that the government would pass laws and
establish agencies that would provide sufficient information to the
consumor to keep him adequately informed.

The other respondent maintained that consumer-oriented laws and
legislation is not anpropriate educationsl subject matter for most
individuals since ultimate legal issuwes ere for lawyers to resolve,

In addition ho stated tnat prudance end maturity are thae key to

successful consunmer activity as opposed to educational endesvors,



Consumer Education Opinionnaire, Part II

Part II of the opinionnaire attempted to detesmine the content
units and topics that aho.lk be included in a consunor-oriented-law
courgo. Jixty of the 62 respondants established a need for the course
in Part T and therefore completed Part II,

Major init I: Crodit Purchases snd Porrowing loney

Teble 7 indicstas thot only one respondent felt that a unit
on oredit should not boe included in the course. This mesns that 59
of the 60 respondents felt it was important, if not essential, to
include such a unit.

Suggested Content Topics for Credit Unit

Tables 8 through 1k show the auggested topice to be included
in a unit on credit.

Basdc Contract Law, Negotiable Instruments, Installment Contracts,
Cach loans, Liability of a Cosignor, Rewolving Charge Accounts, Cha.vge
Accounts and Credit Cards are topics that the overwhelming majority of
rospondents felt should be includsd in a consumer-oriented-law course,

In addition, over &0 percent of the respondents felt that Perscnal
Egnkruptcy and Laws and Legislation Regulating Credit should also be

ineludaed in the course.

Hajor Unit IT: The Consumer and Savings

Over 85 percent of all tho respandants felt that Sevings would
be an essentisl or important unit to this course asz shown in Table 17.
liowever, four of the 12 lavyers felt it could be excludedé from thie
unit,



v

PALLY Toemm. ajor Liniit L:

Credit -archagses and lorrouving oney

Teachers - Buxinessmen | Anthors Lavyers Total
Ae 8 - 16) (26) | (6) (12) (60)
Kajor Unit - r '
Yio, y 4 Fo. | % No. 4 Fo. 4 No. 4
E— 16 |10000| 20 | 7692 | 4 | 6667 10 | 8333 so |83.33
¥o opinion — | — - —_— -— —— - —_— - ——
Excludsble — | — 1 3.85 - —_— - —— 1 1.67
Irrelevant —_— | — - — - — - — - ———
3
TIBLY Peemlonbent Tonfe: lasic Oontract Law
Teachers Businessmen Authors Total
nn i (26) (26) (6) (12) () |
REP &3 ooptaD Fo. £ | B. | £ [ M. | 2 | Bo. $ | B P35 |
Bssential 1 | 68.75 1 L2,31 2 33.33 3 25,00 | 27 [ Lk5.00
Important L | 25,00 12 46,15 3 50,00 8 66,67 | 27 k5,00
No opinion 1 6425 1 3.85 1 16,67 1 8.33 4 6.67
Exrludstle S AP 2 T.59 - — -— —_— 2 | 3.33
Irralevant s pv— _—y P - et — SR — c—
I




TABLE 9e==lontent Topics lMegotisble Instruments

Fegotlable Instrue | (16} Tt T it "(60)
ments as content - | —x -
Yio. 3 Bo. | % oo | % Ko. No. ]
Rssential 9 56425 6 23,08 1 16667 L 33.33 20 33.33
Important 4 25.00 | 17 65.38 L 66,66 6 50,00 N 51.67
No opindon 3 |18.75 1 3.8 | = — 2 16.67 6 16.00
Excludable - — 2 769 1 16667 | — — 3 * 5.00
Irralevant -— — - — e — -—  — -— | —
PABLE 10.me b itins _Frotainet ko .
Instslloent Con- T?%;r" BT a e ity )
tracts as content .
Ro. | $ |Bo. | 8 M. | % | Boo | % | Hou | %
Essentdal 6 [w0o,00 |27 [6.38 | 2 [33.33 | 7 |33 | k2 | 70.00
Important . — 7 26,92 3 %,00 5 13,67 15 25.00
Ro opinion - ~— 1 3.85 1 1667 | = e 2 3.33
Excludable - — 1 3.8% -— — - — 1 | 1.67
Irralevant - — -— — -— — -— — -— —




TAELE 1le-=Content Topic:

Cash Loans

I

Teachers . Buainessmen Authors Total
Ceah Ioans - (16) (26) (6) (12) (60)
as content Tioe | No. 4 No. £ ¥o. | % Ko. £
No opindon 1 6625 | = | amm 1 | 16467 1 8.33| 3 5,00
Excludable - | — - | - - | — - || - |-
Irrelevant e — - pmma - D— = — T ———ye
TARLE 12.==Contont Topic: ILiadility of a Cosignor .
Teachers Buxinesemen Authors Total
Ligbility of a (16) (26) (6) (12) (60)
cogignor as — T - | = T T -
contant No. ’ xoo \ ’ no. ’ HO. ’ Bo., .F } ‘
Bssential pal 68.75 | 15 57.69. | 2 33.33 2 16,67 | 230 50,00
Important L 25,00 | 11 k2,31 3 50400 8 66,67 | 26 3.3k
Excludatle — —_— - —— ;] 16,67 1l Be33 2 3.33
Irralevant — — -— — == | — - —_—— -_— —_——
o ' '

1%



TABLE 13,=~Content Topics

Revolving Charge Aceonunts

Revolving Teachers Businsssmen Authors Lawyers Total
Charge Accounts - (16) (26) (6) (12) (60)

Al SORENN Iio; Yo, 4 No. II 3 lio._ £ | No. 4
Esseitial 15 | 93.75 | 2w | 53.85 3 | s0.00 .61 31 | Q.67 |
Important 1 6.25 12 4615 3 50,00 | 6 50,00 | 22 36,66 |
No opinion - — - — -— —— -, e - b
Excludable - | - | = — — i 8.33 1 1.67
Irraelevant i = ] W¥ita d=t e - —— - —

TABLY 1L.—Content Topic: Charge Accounts and Credit Cards
Charge Accounts Teachers Buzinesemen Anthors Total
and Credit Csrds (26) (26) (6) (12) (60)

ity Cogit ¢S Noe 4 %o. | % Ko. | % Bo. | % | Bo. j"“s
Essential 15 93.75 | 12 46,15 3 50.00 6 %000 | 36 [6.00
Importat 1 6.25 | 13 50400 2 3333 6 50,00 22 36,66
No opinion - —— 1 .‘ 3.85 - —_— - - | 1 1.67
Bxcludatle - = |= {= |1 [w& |- }— | 1 |1&

Irralevant i haldot = — ~ ———- -~ R e P




TABLE 15.-=Content Topic:

Personal Bankruptcy

Personsl Bankruptcy | Teachers . Businesamen Antbhors Lavyers Total
R - (16) (26) (6)| (12) (60)
Yioe % Fo. % No. % Fo. No. | %
Fosential 6 |3ts0| 6 | 2308 | 2 |33.33| 2 | 1667| 16 | 26467
T STtHL 7 43,75 | 10 38,46 3 50,00 L 33.33| 24 10,00
No optrdon 2 12,50 L 15,385 | 1 16467 L 33.33] 1 | 18.33 |
BaTsastila 1 6425 L 15,385 | = — 2 16467 7 | .67
i Eae - — 2 7.70 | == -— — —— 2 | 3.33 |
TAELE 16e~Content Topic: Laws and legislation Regulating Credit .
Laws and Legis- Teachers Businessmen Anthors Total
lation as content (26) (26) (6) (12) (60)
oo | $ [Boe | % [H. | % [ m. [ 5 [ F 5
Becanial 13 | 8125 | 7 26,92 | 2 3333 | 1 [8.33 | 23 [38.33
Iaportant 3 18,75 |15 57.69 2 33.33 3  p5.00 23 38,33
Fo opinion = 1 [Z 3.8 | = — 5 ja.er 6 |0.00
Excludatle - — 1 3.85 1 16467 3 $5.00 5 | 8,34
Irrelevant - G 2 7.69 1l | 16.67 - } S— 3 5,00




TABLE 17.==ajor Unit I1I:

The Consumer and Savings

Savings Teachers Businesanen Authors Lawyers | Total
s a (16) (26) (6) (12) | (60)
fiajor Unit Yioe < Ko, 4 No. | 4 Fo. | 3 No.
Ragential 7 4375 | 1 | k232 1 | 1667 | = |— 19 | n.67 |
e 9 |s62s| 12 | was | 3 [so0| 8 | es67| 32 | 53.33
No opinion L 1 | 385 | 1 2667 | = | — | 2 | 3.33]
Excludable - e 2 7.69 1 | 16,66 | L 3333 | 7 | 11.67
Irralevant - = = S el — g S —— S— —
TALT 18.~=Contant topic: 3Ieasons for Saving -
Reasans Teachers Businessmen Anthors Total
e (26) (26) (6) (12) (60)
content i!o. | % No. ' 4 Ko. 1 4 llo._ | 4 Be. ?‘ :
Essantial 4 2,00 9 3h.62. 1 16,67 | — —_ 14 l' 23.33
Importmt 10 62,50 | 13 50,00 3 50,00 7 58,34 | 33 55.00
Ko opinion 1 6425 3 153 | — — 1 833 5 8434
Excludable 1 6025 | = —— o] 16,67 L 33.33 6 10,00
Irrelevant — —_ 1 3.85 | 1 16466 | — —_— 2 3.33




TABLE 19,==Content Topic:

iuties aud Responsibilities of

Savings Institutions

Duties snd Teachers - Businessmen Authors Lawyers To tal
fesponsibility - (16) (26) (6) (12) (60)
as contant Yioe < Ko. 4 No. | < Yo. | % No. | £
_Rssential 5 31,25 5 19423 — —— - - 10 16467
Important 7 L3.75 U 53.85 2 33633 7 58433 0 | 9.0
Yo opindon 2 12,50 [ 5 19.23 1 | 1667 2 | 8. 5 | 15.00
Excludable 2 12,50 | == —_— 2 33.33 L 33.33 8 13,33
Irrelevant - | — 2 7469 1 | 26667 | ~= | = 3 5,00 |
TABLE 20,==Content Topic: Contractual fgreements in Sevings Plans .
Contractual Teachers Businessmen Authors Total
sgrvemnta (26) (26) (6) (12) (60)
as content No. 4 Fo. | &% Ro. | % No. % No. R
Basentdal ¥ k3,75 | 6 23,08 | 2 3333 | 2 |16.67 | 17 [ 28.33
Important 8 50,00 |13 50,00 1 16.67 5 12,67 27 15.00
No opinion 1 6.5 | 5 19423 | — — 1 8433 7 11.67
Excludable - = 2 7469 3 50,00 N 33.33 9 | 15.00
Irrelevant - e | - — - = - —— - —
]

L€



TARLZ 2l.-=Content Topic:

Lave and Legislation Regulating Savings Inst.

F Laws and Teachers Businessmen Authors Lawyers | Total
Legislation 16) (26) (6) (12) (60)
as content No. S No. ’ . No. F ‘ Ro. ’ Noe ‘
Essantisl 6 37.50 3 11,54 - —_ 1 | 8.33 10 16467
Isportant 5 [325 | 10 |38k6 [ 1 [1667 | 5 |aer | 2 | 3500
No opinion 1 6425 8 30.77 -~ — 1 8433 10 16,67
Excludsble 4 25,00 3 11,54 3 50.0C 5 41,67 15 25,00
Irrelevant P 2 7669 2 (3333 | - e L 6666
| .
Ab.




Suggested Content Topics for Savings Unit

Tha topics lessons for 3aving, and Comtractual igreements in
5avings Plana were considered to be essential or important by wmore
than 70 percent of the reepondents (Table 18 and 21). S3ixty-five percent
felt that Duties and Responsibilities of Sevings Institutions was
either essential or important aend over 50 percent felt Laws and
Legiglation Hegulating Savings Institutions should be essentiszl or
important as contont topics (Tables 19 and 22),

However, five of the 12 lawyers and five of the six authors felt
thst Laws and Legislation sliould be excluded or would be irrelevant in

+his course,

Major Unit I1I: The Conasumer and Investments

In Table 22 the totsl distribution shows that 68 percent rated
this unit as esseantial or important, The teachsrs gsve this major
unit the highest rsting whereas tho lawyers gave it the lowest rating,
Soaven of the 12 lawyers indicasted that this major wnlt was wecludable

or irrelevant,

Suggested Content Topice for Investment Unit

The responses to the suggested content topiecs in an Inwvestment
unit ere shown in Tables 23 through 25,

Types of Invesf.ment Securities, and The Stock Broker: Duties and
Reeponsibilities each received a rating of L5 percant or more in the
category of important. Types of Investment Securities had the highest

esgentigl tally amounting to over 21 percent,



TABLE 22.==ajor Unit IIIs:

The Consumer and Investments

Investments Teachers - Businessmen Authors Lavyers Total
as a . (16) (26) 6) (12) (60)
major wnit Yo < o. ¢ ¥o. < Ro. £ | No. | %
Important 9 56625 | 11 | 42,31 3 50.00 L 33.3L 27 LS.00 |
Excludable 1 6.25 1 3.85 - — 6 50,00 8 | 13.33}
Irrelevant - — 2 769 1 |1666| 1 8433 ho| 6.67 |
TAALE 23.e=Contont Topic: Types of Investment Securities )
Teachaers Buxinessmen Anthors Total
Types as (16) (26) (6) (12) (60)
content Foo | % [Boe | % |Boe | % | oo | 5 | Bou o %
Rssential L |25.00 | 7 26,92 1 16,67 1 8.33 | 13 | 21.67
Inportant 10 62,50 | 11 42,32 3 50,00| S W67 | 29 48,32
No opinton 1 6.5 | 5 {19.23 1 26,67 | — - 7 |11.67
Excludable 1 6s25 | 1 3.85 - - 5 41.67 7 |11.67
Irrelevant - — 2 7.69 1 16,66 | 1 833 4 6.67




TABLE 24,~=Content Topic:

Cost of Purchaging Or Selling Securities

Bianks Teachers . Businessmen Auathors Lawyers To tal
- (16) (26) (6) (12) (60)
onbent Voo | £ |Bo. | % B | % [ | 2 [Wo. | 2 |
Rssentdal 3 18,75 5 19623 | — — - —— 8 13,33
Important 8 50,00 | 13 50,00 3 50,00 5 12.67| 29 18,33
No opinion 1 6:25 | 5 19.23 | — — - — 6 | 10.00
Excludable L | 2500 | 12 3.85 2 33.33| 6 50,00 | 13 21.67
Irrelevant - —— 2 7.69 1 16467 1 8433 L 6467 |
PABLE 25.—~Cantant Topic: The Stock Broker; Duties and Respanaibilities
Duties and Teachers Buxinssenen Anthors Total
AR (16) (;{6) -~ (6) (12) (§0)
as content No. £ | Boo | % Noo | % No. % L '}'_S
Essentdial 4 25,00 3 11.54 1 16467 | — . 8 13.33
Inportant 7 |75 |15 [ S76 | = |— | 5 | W.67| 27 |Ls.00
No opinion 3 18.75 L 15.39 - s — — 7 11.67
Rxrludable 1 6625 2 7.69 4 66466 6 50,00 | 13 | 21,67
Irralevant 1 6425 2 7.69 1 16.67 1 8433 5 8.33




L2

Even though over SO percant of the lewyers and authors felt that
the Duties and Reasponsibilities of the Stock Brolker end the Cost of
Purchasing or Selling Securities could be exvludsd from the unit, the
businessmen and teachera felt that all topics should be included in the
unit on Investments,

Major Unit IV: The Consumer and Taxas

Over 90 percent of &1l the respondents, as shown in Table 26,

rated texes as essential or important.

Suggesnted Content Topics for Tax Unit

The pattexn of responses for the content topics relating to
taxes closaly smimulated the responses for the major unit, Tables 27 end
28 1llustrats that 85 percent or more of the respondsnts feel Concepts of
Taxation and Theories of Levying Taxes sre essential or importent.
Furthermore, Kinda of Texss and Types of Taxes (Tables 29 and 30) were
topices in which over 90 percant of the respondents felt were eassntial
or important.

Major Umlt Vs Factors Affecting Consumer Buying Habits
Over L0 percent of the lmwyers and 30 percent of the authors

were noncomdttal on this unit, However, over 90 percent of the teachers
eand over 75 percant of the businessuen ranked thie unit as essential

or important as indiceted in Tahle 11,



TABLE 26.~=ajor Undt IV:

T™he Consumer and Tax®s

Teachers

. Bueinessmen

Aunthors

Lavyers

Total

g - (16) (26) (6) (12) (60)
maja:r.unit Yio. 4 No. % No. Y. | £ | No.
Wesattdad 11 | 68.75 | 1t 53.84 | 1 1667 | L |33.3L | 30 |50.00
Important 4 25,00 | 10 38,16 L 66466 6 50,00 2k | 0.00
No opinion -— — 1 3.85 | - —_— 1 833 2 3.3
Excludable 1 6,25 | — —_— | = = 1 8.33 2 | 3.33
Irrelevant - | — 1 3.5 | 1 1667 | = |— 2 | 3.33

TARLE 27.==Contentt Topics Uoncepts of Taxation -
Teachars Businessmen Authors Total
Concepts as (16) (26) (6) (12) (60)

e Noo | % | M. | % |Hoo | % | Boo | 8 | % | %
Essential 8 |[s0.00 | 9 |3m6x | 1 |aeer | 4 333 | 22 [36.67
Inportant 7 13,75 | 13 50,00 3 50,00 6 50,00 29 18,33
No opinion -— — 1 3.85 1 16.66 1 8.33 3 5,00
Bxrludatle 1 6.25 | 1 3.8 | - |— 1 8433 3 | 5.00
Irralevant - —-—— 2 | 7.69 1 J1867 | = |— 3 |5.0

)

€



TASLE 28e==Contcnt Topic:

Theories of Levying Taxes

Teachers - Buainessmen Authors Lavyers Total
Henisy @ " (26) (26) (6) (12) (60)
content ' .
0. % No. % No. ’ ko ‘ No. %
Important 8 50,00 17 65,38 2 33,33 8 66,66 35 58633
No opinion - —_— - —— 1 16,66 2 16.67 3 5.00
Excludable -— —_— 1 3.85 1 26,67 -— —_— 2 3.33
Irrelevant - —_— 2 7.69 1 16,67 -~ — 3 5.00 |
|
TAZLE 2Fe~=Content Topic: Kinds of Taxes -
. Teachers Businessmen Authors Total
ES (16) (26) (6) (12) (60)
content — ‘E :
Ro. % Noe ’ Noe. : ’ No. ’ No. ¢ ’
Rssential 10 6250 | 8 30,76 1 |16.67 2 |16.67| 22 | .00
Inportant 6 |37.50 | 15 57469 3 | s0.00 9 | 75.00| 33 |55.00
No opinion —  — 1 3.85 1 16,66 1 8433 3 5400
Excludable -— L 1l 3.85 - — — — 1l I 1,67




TAXLE 30.==Content Topic:

Types of Taxes

=

eces | MEET | MUEET | ST | ES 6oy
No. ) 4 No. No. 4 Ro. | £ No., | %
Essantial 1n 68.75 8 30,76 1 16.67 2 16,67 | 22 36,67
Importamt 5 3125 | 15 57.69 3 150,00 [ 10 83.33 | 33 55.00
No opinion . — 1 3.85 1 16,66 | — —_— 2 3.33
#xcludable — —_— 1 3.85 — e - — 1 1.67
Irrelevant - e 1 3.85 1 [1667 | = — 2 3.33

s



Sugpested Content Topics for Consumer luying labits Unit

fhe topics of Values; Advertising, Packaging, Labeling; and
Trading Steps, Contosts, Uifts all roceived over 75 percent of the
respondants votes (Tables 32, 35, 36).

The contant topics of Customs (7Table 33) and Conspicuous Con-
suwption (Table 3h) received a total rating of over 53 percent in the
essential and important catsgories,

The authors and lswyera wero somewhat noncomnittal on the topics

of Values, Custamg, and Conspicuous Consuaption,

Yajor Unit VI: The Consumer and Personal Iransportation

Table 37 indicates that 90 percent of the respondents feal
this undt to be essential or important.

Sugrpested Content Topies for Transportation Undit

Tables 38, 39, U0, L2, 43, L6 show that the overwhelring
najority of the respondents felt that Suggoestions in Huying a New Car;
Suggostions in Duying a Used Car; New and ilsed Car Warrenties; Uost
of Cperating an Automobile; Automobile Insurance; and Parsonal
Lisbility in Hotor Vehicle Ownership and/or Use were important or
essential. A1l of theme topics received ovar 80 percent responses
in the categories of sssential and important,

Tessing and Renting Automobiles (Tabls 41), Trallers, Ca.pers,
and Gthor Leisure Time Vehicles (Table Lk}, and Yotor Vehicle Regulations
('Table 45) received over 60 percent favorable reeponses in the ossential

and important categories,



TAZLE 3le—Major Unit ¥:

Fectors Affecting Consumer Buying Habits

Hadits Teachers . Businessman Anthors Lawyern Total
. - (6) (26) (6) (12) (60)
najor unit %ioe < Fo. g No. No. % No. | %
_Essentd al 6 37.50 7 26492 1 16,67 3 25600 | 17 | 28,33
Important 9 | s625| 13 | .00 | 2 | 3333] L4 |[33.33] 28 | use6r
No opirdon — | — | v s3] 2 |33 s |wer] n | ]
Excludsble 1 6e25 | 1 38| = | =— ] = |=— 2 3.33
Irrelevant - —_ 1 3.85 1 1667 | o= — 2 3.33 |
TABLE 32e—=Content Topic: VYalues )
Values Teachers Buxirgsemen Authors Total
o8 (26) (26) (6) (12) (60
content No | £ [Bo | % |Bo. | % | Bo. | 8 | Bo. § %
Rssential 6  |37.50 9 |36 2 3333 | 3 |25.00 | 20 | 33.33
Importmt 8 50,00 12 46.15 - —_— 5 42,67 P 41.67
No opinion == —_— 3 N.54 2 33,34 3 29.00 8 13.33
Excludable 2 [12.50 1 3.8 | = — 1 8+33 L 6467
Irrelevant - e 1 3.85 2 | 3333 | ~ — 3 5600

n



TAILE 33e~=Content Topic: Customs
Custons Teachers Businessmen | Authors Lawvyera Total
» - (16) (26) ' (6) (12) (60)
- - —_ : e T ;
content oe | % No. £ | Ho. | % ¥o. % No. £
) _ — 1 16667 o= | — .33 |
Fopenkidl L 25,00 7 | 5 8433
[ ] [} L) E— b106 .m
Iportant 10 62,50 15 57.69 5 | 71 30 50 |
o opirion = == 8 30.77 3 50,00 4 33.33| 15 | 25.00 |
Excludable 2 12,50 2 7.69 1 16,67 2 | 16,67 7 11.67
- — ° ° l ° °
Irrelevant 1l 3.85 1l 16,66 1l 8633 3 soo;
T4BLE 3lie==Content Topic: Conspicuous Consumpilan
Consurption Teachers Businessmen Authors Total
as (26) (26) (6) (12) (60)
conteat oo | $ Moo | % [Bo. | % | Bo. | % | B | %
Rasential 6 37.50 2 7.69 1 16,67 — A 9 : 15.00
Bxcludable 1 6.5 1 3.85 - | —-— 1 833 3 5400




TABZLS 35.~Cantant Topic:

Advertieing, Peckaging, Labeling

Mt P e | MG | Tee s | TE ey )
can::m Yioe £ Fo. 4 Ro. | 4 No. £ No. £
_Rspemtial 11 | 68.75 | 11 42,31 2 33.33| U 33,33 | 28 16,67
Important L 25,00 9 3L.61 2 33.33 5 .67 | 20 33,33
No opirmion - —_— 2 769 1 16.67 2 16,67 | 5 8433
Pxcludsble 1 6.5 | 3 125k | = —_— | - |=— L 6467
Irrelevant —e -— 1 3.85 1 16.67 1 8,33 | 3 5,00
TAELS 35.-=Content Topic: Trading Stamps, Contests, Gifts i
Stazgas, Contests, | Teachers Businessmen | Authors Total
Gifts aos (126) (26) (6) (12) (60) ‘
content Noo | & | Mo | % |Bo. | % | Boo | 8 [ B [ 5 |
Bssential 8 50,00 9 .61 1 16467 3 25,00 21 |35.00
Important 7 43,75 9 34.62 3 50,00 6 50,00 25  |l41.66
No opinion -— —_— 3 0.5 1 16.66 2 16,67 6 [10.00
Excludable 1 6.25 3 NS | - _— — —— L $.67
Irralevant - s 2 7469 1l 16,67 1 8633 N 6467




TATLY 37ee=rajor lmit VIt

The Consimor and Personal Transportation

Transportation Teachers . Businessmpen Authors Lavyers Total
" - (16) (26) (6) (12) (60)
enttezt Yoo | % | Wo. £ | Fo. | % Bo. | % | No. | %
ERBELELa) 8 | 30,00 & 30.,77| 2 33.3 Lo| 333 22 | 36.67
Inportant 8 | so.0 1 | sxnes[ 3 so.oj 7 | s83u| 32| 5333}
No opirdon o o L 15.38| == —_— - | o—— L | 666
Fxcludable — —_— - —_| - —_ 1 8.33 1 | 1.67
Irrelevant -_— —_— - — 1 15667 = — 1 .67 |
|
TABLE 3Be==Content Tonle: Suggestions In Bying 2 Hew Car N
o el s - -
comtent "Noe | % [Boe | 2 [Boe | % | Bou | 5 [ 3. ' %
Escantial 8 | 5000 | 6 | 2308 2 13333 L | 33.33] 20 | 33.33
Inportant 8 | 50,00 15 57.69 3 | 50,00 6 | s0.00| 32 53.33
No opinion — — L 15.38 e —_— 1 8a34 5 8.34
Excludable - | - | — | - — 1 8.33| 1 1.67
Irrelevant -— — 1 2.85 X 15467 - e 2 3433
}




TAZRLE 39.--0ontent Topic:

Suggestions In Buying A Used Car

Uased Car Teachers . Buslnessmen Authors Lawyers Total
o - (16) (26) (6) (12) (60)
content Yioe < No. 4 No. £ Ko. 4 No. | %
_Resential 8 50,00 9 k.62 2 3333 6 | 50.00 25 | L4267
Important 8 50,00 13 | 50.00 3 50,001 L | 33.33| 28 | us.67}
- :
No opinim - s 3 11053 aand = 1 803’4 h I : 6066
Excludable — — | - | — - N 8433 1 | 167}
TADLE Li0,—Content Topic: lNew and Used Car “arranties
darranties Teachers Burinegsmen Authors Total
as (26) (26) (6) (22) (60)
content No. ’ Noe. | \ ’— ;Oo | ‘ Roe , ’ Bo. ? ) ’ .
Rasential 10 62,50 8 30.76 1 16,67 9 75,00 o8 I %6467
Inportant 6 | 3250 | 13 50,00 | & 66,66 | 2 1667 | = | n1.67
No opinion - — 3 SL | —- —_— - ATy 3 5,00
Exclodahle — — 1l 3,85 | =~ — 1 €e33 2 Ja33
- I




TAALE 4l.-=Content Tople:

Leasing and Renting Automotiles

Leasing and Teachers Businessmen Authors _ ers To tal }
Renting as - (6) (26) (_6) ) _(_12) (60)
content Y0 ‘ Ro. % No. ’ Ro. ‘ | No. ‘ B
Yo opindon 2 12.50| 4 1539 | 2 .66 5 | 67| 12 | 20.0
Excludable -— ———— is 15,38 | — — 2 16467 6 10,00}
r F
TADLE L2e-=Content Topic: Cost of Operating an Automodile =
Teachers Buxinsssmen Authors Lawyers Total
poraton @t | T8 (26) (6) (12) (o)
content Koo | $ |Boo | % |Boo | % | m. | % [N ['%
Essentdal 9 | 56,25 | 1 M. | 2 3333 4 | 33.33]| 26 | u3.33
No Opmw -— e 5 19.23 -— — 1 5033 6 10.00
Excludable - —_— 3 1158 | — —_— 2 16467 5 8,33
Irrelevant - — - —_— 1l 16467 -~ —_— 1 1.67




TALE 43.==Content Topic:

Autorpbile Ynsuranee

fth: 258 e | es s | e ) "t
co::ent Yioe ) 4 Ko, 4 No. I ) 4 No. € | No. S_ B
Repegial 1 | esas| 15 | 5769 1 16,67] 9 | 75.00| 36 | 60.00
Important 5 31.25 7 26492 Y 66,66 2 16.67 18 | 30,00
No opinion - — 3 11.5L - —_— ~ — 3 5,00
Excludable ~— —_— 1 3.85 - —_— 1 8033 2 3633
Irrelevant - — - —— 1l 16,67 — — 1 1.67
|
TANLES lilj,e=Content Topic: 'Trailers, Campers, and Other leisure Vehicles )
Leioure Time Teachers Businesemen Anthors Total [
Vehicles (16) (26) (6) (12) (60) :
28 oot No. % No. | % Koo | % No. s No. | E
Bssential 5 31.25 3 22,95 - — 2 16,67 | 10 | 16,66 |
Important 7 L3,75 )0 5368l 2 33633 5 11,67 28 L6467
No opinion 2 | 12.30 5 | 19.23 2 | 33.33 X 8.33| 10 | 16467
Excludatle 2 12,50 3 11.54 1 1667 L 33,33| 10 16667
Frrdlevak e | — 1 | 385 | 1 |weer| - | — | 2 | 3.33

£5



TAZLE lSe~=Content Topic:

*otor Vehicle 2egulations

Molor Vehicle Teachers . Businessmen Anthors Lavyers Total
Regulations - (16) (26) (6) (12) (60)

93 ‘eantant Yioe 4 No. 3 No. | 4 Fo. 4 No. 4 k
_Rssential L3.,75| 10 38.L6 1 16.67 5 10,67 | 23 38,34
Important 37.50 9 3L.62 1 16,67 2 16,67 | 18 30,00
No apindon 3 18,75 | 3 | 1.5L 2 33.33| 1 833 | 9 15.00 |
Excludable - = = 2 7.69 2 33.33| L | 33.33| 8 13.33
Irrelevant - = 2 7.69 | = —_—| = | — 2 3.33

TABLY §i6,~=Content Topic:

Personal ldability in liotor Vehicle Ovnarship or Uge

1iability Teachers Buxinsgssmen Authors Total
o (16) (26) (6) (12) (60)
X - —
contant Noe | £ | Boe | % | Boe £ | Boe | £ | . f 2
Essential 12 75,00 | 11 52,32 | 3 50,00 8 66466 3L | 56467
Important 3 18.75 | 13 50,00 | 3 50400 2 16.67 a | 35.00
No opinion 1 6,25 2 7669 | = e - — 3 5¢00
Excludable - e - | — ] S 2 16.67 2 | 3.33
Irralevant -— | -— — -— e -— — - —
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jajor Unit VII: The Consumer and (Other Personal Property Purchases

Table L7 11lustrstes that over 78 percent of the total sample
indicated that this major unit is either essential or lmportahi to the

proposed course.

Suggested Content Toples for Other Personal Property Purchasos

The content toplcs dealing with cloth and cloth purchases
(Tables LB through 50) and food mnd food purchases (Tables 51 to SL)
were not considered as essantial and/or importent as the topics dealing
with scrvices (Tables 55 to (0).

The combined essentlal and lmportant ratings for Types of Cloth
Used for Apparel; Textile Laobeling; snd Textdle Standards werc 65 percent,
61 percent, and 58 percent respectively. Over 50 percent of the suthors
and lawyors felt that Textile Labeling and Textile Standards siwould rot
be included in the courze,

The combined essential and important responses to the toplcs
relating to food ran in the 50 end 60 percent brackets, with the
exception of Standarde for Food and Drink Vending which had a 48 porcent
tally. Over S0 percent of the suthoraz and lawyers felt that Food
Yackaging and Standards for lood Vending should not be included in the
unit,

Thoso toplcs relating to service contracts were considured essential

and laportant by the vast majority of the respondents.



TADLZ L7e—=ajor Unlt

Tl'? Yo

-—d

'‘he Consomer and Other Personal Property Purchases

Othar Purchases

Teachers

. Poxinessmen

Aunthors

Lawyers

Total

as - Q8) (26) (6) (12) (60)
contant oo | 8 | oo 2 | B | % o. [ % | % | 5 |
Rssential 6 wwsol 8 | | 1 | 1667 1 | .33 16 | 26,67 |
Semitant s | seus| 12 | weas| 3 | seo| 7 | sm| ;| suer
No opinton 1 6.5 3 Nsh| - — 2 | 16467 6 | 10400 |
Excludable - —— 3 11,54 | 16466 1 8.33 5 8.33
Irrelevant - - - — 1 1667 1 8.33 2 | 3.33
| | ,
TALE L8e=mContent Topic: Types of Cloth Used for Apparel
Types of Cloth Teachers Businesssen | Authors Total
. (26) (26) (6) (12) (60)
content Noo | £ |Bo. | % |Bo. | 5 | Bo. | 8 | M. | %
Bssential b | Z00 | 3 | 1Sk |~ |- 2 | 1667 | 9 [15.00
Inportant 9 |56s25 | W 53.85 3 | 50400 L] 33.23| ® 50400
Fo opinion 2 12,50 5 19,23 -— —— 3 25.co | 10 1666
Beiudsite 1 6.25 | 2 7469 2 | 33.33 2 | 1667 7 | 10.67
Irralevant - | — 2 7469 1 | 16467 1 833 & 6,67
e i




TABLE UWe==lontent Tomics

lextdle Labeling

Labe Teachexrs - Businessmen Authors Lawyers Total
e ) (26) (6) (12) (60)
. 1l i .
co.ﬂtm 3-‘30. ’ k. % no. I ’ k ° ’ RO. ‘
Important 6 37.50| 15 57.69 2 33.33 3 25,00 26 | h3.33
o opinion 3 18,75 5 19.23 2 33.33 3 ; 25,00 13 21.67|
Ercindstie 1 6.25| 2 7469 1 | 16.67] 2 : 16466 s | 10,00}
TABLE 50,e=Content Topic: Textile Standards -
I
Standards Teachers Buainessmen Anthors Total |
Ad (26) (26) (6) (12) (60) [
content No. | % Fo. | &% Fo. | % No.  J No. | 2
bﬂ‘ﬂud 6 37.50 3 1105)-& -=mas — 2 ]_6.67‘ 1 ; 18.33 :-
Important 7 b3.,75| 12 L6.15 2 33.33 3 5«00 2 | U0,00
Ko opinion 2 12,50 8 30477 2 33.33 3 25;% 15 25,00
Excludatle 1 6425 2 7469 1 16467 2 16,64 6 | 10,00
Irrelevant -~ | =-— L 3485 1 | 16.67 2 1567 b | 6667
]

L5



ma

\BLE Sle~eContent Topies

Standsrds for food and Drink Processing

frocessing Teachers . Buainessmen Authors Lawyers Total
as - (16) (26) (6) (12) (60)
contant Yo P o, < Fo. 4 Ho.__ i 4 No.
_Rapential 3 | 1875 3 11.5L - —_— - — 6 10,00
Important 8 50,00| 13 50,00 1 16,67 L 33.33 26 L3.33 |
No opinicn 3 18.75 6 23,08 3 50,90 2 16,67 1 2343M
Bxcludable 2 12,50 2 7.69 1 16466 L 33633 9 15,00
S —- | — | 769 1| 2667 2 1667 5 | 833
t [
TASLE 52.—=Content Topic: Standards for Food and Drink Vending ~
‘-l’-ending Teachers Businssemen Authors " Total
as (26) (26) - (6) (22) (60)
L No. % Fo. ﬂ_— % Ro. | % Fo. % Bo. | %
Resential 2 1250 1 | 385 | = | — | = |—= | 3 [ 5.00
Inportant 9 | s625| 13 |sw0 | = | — | & |3333] 26 [u3.33
No opinion 2 12.%0 8 30.77 3 50400 2 16,67 | 15 25,00
Excludable 3 18,75 2 769 2 33.33 L 3333 | 11 | 18.34
Irralevant - -— 2 7.62 1 16467 2 16,67 5 8e33




TARLE S3.==Contant Topie:

Food Grsding

Crading Teachers . Businesemen Authors Lavyers Total
. 16) (26) (6) (12) (60)
content Yio. < o, No. No. No.
REssential L 25,00 5 19623 -— — 1 833 10 16,64
Important 9 56425 1y 53.84 2 33.33 S | k1,67 30 50,00
No opinicn 2 12,50 S 19.23 2 33.33 2 | 16466 1 18, 34
TABLZ Sh.-=Content Topic: Food Packaging
Packagzing Teachers Businessmen Authors Total
s (26) (26) (6) (a2) (¢0)

_!— B 1Y
content No. 4 Ro. | % Ro. 4 Ro. % Ho.  J
Bssential S 31.25 6 23,08| = — - — n 18,33
Inportant B | 50.00 [ 12 b6l | 1 2667 5 | 11.67| 26 | £3.33
No opinion 2 12,50 6 23,08 2 33,33 2 16,66 | 12 20.00
Excludable b} 6425 1 3.85 2 33.33 3 25,00 7 11,67
Irrelevant — e 1 3.85 1 16,67 2 16467 i 6.67




TARLE 55e~=Content Topic:

fiaintenance Contracts

Heintanance Teachers - Businessmen Authors Lavyere Total
as content liow P Fo. 4 o. | % Fo. £ | No. 4
o— 5 50,00 7 26,93 3 50,00 5 10467 23 | 38.34
rf ~
No opinion = o 2 769 | — | -— - | — 2 | 3.33
Excludable - 2 7,69 ME et - L 2 3.33
Irraelevant - - = = =2 . p— 2 16,66 2 3.33
i
TABLE 56e~=Content Topic: Instellation Agroenents
Installation Teachers Buxinessmen Anthors Total
fovemaits (26) (@) (6) (12) (60)
as content No. < Bo. | 4 Koo I 4 Bo. | % No. t : ,‘
Bssential 9 | 56.25 5 19.23 2 33.33 5 67| 2a 35400
Import e % 7 13,75 18 69423 4 66467 5 11,67 3L 56467
No opinion - S 3 Vel | == — - — 3 5400
Excludable == f b= = -— | - - - |- - —
Irrelevant - — - ——— - e 2 15466 2 3033
r




7293 S7.==Content Topic:

I’ersonal Service Contracts

Personal Service | Teachers Buainssenen Anthors Lavyers Total
o (16) (26) (6) (12) (60)
as content Yie p 4 Bo. No. I No. £ | N. | S |
_Rssentdal 8 50.00 6 23,08 2 33.33| n 33.33] 33.33
Taportant 8 | s0.00| 16 | 61.5L I 66,671 7 | s8.3u| 38 | ss.w
No opimicn = | b | 1538 | - | =—| —= | — | & | 4.6
Excludable == [l = - | = = e | = | - | —
Irrelevant - | -— - | - - mmam 1 8.33] 1 .67 |
L | '
TABLE 58.—=Content Topic:t Past Control Agrvements .
r Pest Cortrol Teachers Buxinsssmen Anthors Total
o enEro (16) (26) (6) (12) - (60)
Agreenents —y
as content No. 4 No. y Ko. p 4 Ro. 4 No. I’ %
Basential 6 37.50 L 15.38 1 16.67 5 hle67| 16 26,67
Important g 50.30 17 65439 2 33.33 6 50,00 | 33 55400
No opinion - —_— L 15,38 o 16467 - —_— 3 8433
Exeludable 2 12,50 1 3.85 2 83:33 - — S Ce33
Irralevant - — - — -— —_— 1l 8e33 1 | 1.67

9



14350 5Gemmlontent Topict ollar Sstinations On liepairs
sstimations Teachers . Busipessmean Anthors Lawyers Total
(26) (26) (6) (12) (60)
content Yioe | 8 No. ) 4 No. | y No. | % No. £
Haseritial 6 | 3750 3 19,23 | == | eee— 6 50,00 17 | 2833
Important 16 62,50 16 61.5h 2 33.33 5 L1.67] 33 5500 |
No opindon — —_ 5 19.23 2 3333 — — 7 11.67
Excludable - _— -— e T 164,67 - — 1 LeC7
Irrelevant -— —— — | e— 1 18667 l 8633 2 3633
Ty Olewmlontent Topic: ‘lcedless iiepaly Charges )
Z~:eed1553 Ciarges |  Teachers Buzinssemen Anthors Total
as (16) (26) - (6) (12) (60)
content il-o. 4 No. | % No, . Ro. | % Ko, ? | ,‘ j
Essential 9 56425 7 26492 il 15467 5 h1e67 o2 26.67
Important 7 1375 2 5000 3 50400 é 50630 29 bfe33
No opinion -— —— 6 23,08 2 32233 | == —— 8 13633
Excludable - —— - — - O o s - ——
Irralevant - |~ - e - | - 7 ¢33 1 187

ON
[
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Yajor Unlt VIZZIs The Consumer and ifieel Property

Table 96 indicates that cver 88 percent of all respondents

folt this unit should be includsd in the course,

Suggested Content Topics for !nit on Real Froperiy

Fouxr of the content topnics had combined total essential and
important ratings of 90 vercent or botter. Thase topics wero:
Yortgages (Table 68); ’urchasing on Contract {Table 69); Deeds {Tatle 70);
and Leases (Table 71)e 1lhe topics of ortgages and Purchasing on Contract
both had esgentdal rankings eof 50 percent or better and the topics of
leases and Deeds each had LS percant responses in the essential
categorye

Other content topics also recalved very high scores in the
comtbinad essentisl end important catogories. Guldes in Gelling a
oma {Toble 62); Guldes in I'urchasing s liome (i'atile 63); Contracting
to Duild a Yome (Table Oli); and Contracting to Ramodel a Home (iable 65)
all received substantial enough support to warrant inclusion into
tihis unit,

The eomtent topic of Condominiurs and Cooperetives (Table 67)
received the lowest rating of all tha topics in fhis unit, The
lawysrs ancd businessmen indicated that this toplic was not important,
liowever, the essantial and important tally of all respondents was

60 percent.



TARE l—¥ajor Unit VIII: The Consumer and Real Property

Resl Property Teachers Businsssmen Anthors Lauyers Total
. ‘@6 (26) (6) @) | (%)
m" it Yi0e ’ No. ’ Ko. | ‘ No. | ’ I No. ‘
Fosentill T5.00| 12 .15 2 33.33 66,67 34 56,67
Important " 25.00 9 362 2 33.33 k 33.33| 19 n.67 |
Excludable sl s : 3.85 1 6.6 — e 2 3.33
TAZLE 62.~~Content Twpic:t Ouides In Sedling s Home -
Selling a Home Teach Businessmen Aonthors Total
i Q6) (26) 6) (2) (&)
content Noo | % [B. | % |Me | 2 | Boo | 5 | B f 32
Rusential B (87 | 7 | 2692 | 2 [|33.3| 8 |6&.67| 28 |us.67
No opinion 1 6025 Y 25.92 1 6.67 1 8.33| 10 16,86
Excludsble - | - — 1 .67 | o~ — 1 1.67
Irralevant = e 2 7.70 — — - == 2 3.33




TABLE 63,~~Content Topic: Guides In Purchasing a Home

Purchasing a Teachers i - Buainessmen Aunthors Lavyers Total
Home - (16) | (26) (6) - Q) | (e0)
a acages Yioe g | %. 2 | Fo. | % Fo. 2 | No. | %
Rasemtial 12 | 5.0 7 | 26.92| 3 | so.00] 0 | 83.33] 32 | 53.33
Important 3 | 75| n k23| 1 16.67 1 | 8.33| 16 | 2667
R 1| 6| 7 | 2692 1 | 1666 1| 83| 0 | 16.66]
Excludable - el B — 1 16.67 = | — 1 1.67}
Irrelevant = — 1 3.8 o= e - | e 1 1.67
TAFLE Gle—=Content Tople: Comtracting to Mnild a Howe
Contracting o Teachers Businessmen Anthors | Total
Build - Q) (26) (6) (12) (60)
moet [ [ 8 [mee |2 [me [ 8 [ [ % [m F5 |
Bssential n | &n| 6 23,08 | 3 (5000 | 10 |[8333| 0 [ 50.00|
Important L | 2500 2 4.5 | 3 |%.00 | 2 |1667| 2 | 35.00
No opinion 1 6025 5 19.23 == e - o é 10.00
Exrludstle Bt = 1 385 | = e - = 1 1.67
i
— D




TAELE §5.—=Cantant Toplcs Contracting to Bamodal a Home

Remodeling Contract Teachers Businessmen Authors ‘Lavyers Total
- " (26) (26) Q G | o
content tioe Ko, 4 Ho. | % No. £ ¥o. |
B n | 6w 5 |w.s| 3 | saco 10 |33 » | w.m
Topextant B | .00 30 | 384 | 3 [ sam| 2 [1667| 1 | :m6?
No opindon 1 6.25 7 26,93 e e —— —— 8 13.34)
Excludable il B 2 769 | —_—| = | - 2 3.33
Irralevant e = 2 769 | — —— - — 2 3.33
|l |
TARLE 66.—=Cantanrt Topies Ouides In Dmnting g Resideme
Renting Teachers Buxinessmen Authors Total
- (26) (26) (6) (12) (60)
aotat oo | % |Bo. | 5 |Bou | % | Boo | 5 | Boo | %
Basential n 68,75 ] 15.38. 1 16.67 s NE7| 22 | 3500
Important b [zwo [ 22 |uas | 3 |sae0| 7 (S| 26 [0
No opinion 1 6.25 6 23,08 1 16.66 - e 8 13.3h
Excludable - —_—- 2 7.9 —— — -~ — 2 3.33
Irrelevant PR P 2 770 | 1 [2667 | -~ | = 3 | s.00




TABLR 67.—Lantent Topie:

Condnmiminmy and Couparstives

" Condominiums and Teacher Businessmen Authors Lavyers Total
Caoperstives (16) ° (22) (6) (12) (60)

AR Y 0e ’ &). % lo. ‘ ko ‘ No. ‘
_Essemtial 6 | 3150 2 69| 1 667 & 33 13 | .67
Seorbuit 7| bt 22 | was| 3 | 0ol 1 | 833 2| 383
No opimicn 1| 65| 7 | 92| 1 | 2666 2 | 1667 10 | 28.33
Irralevant - P 2 770 1 16,67 — — 3 S.OOL

TABLE 68e-=Content Topic: MNortgages B
r
Busine Anthors Total |

S RN 26) (6) “az) @) |

oatent ¥o. | % | B | % [ mo. £ | Bo. | 5 | Bo. | 3%
Resential 1t | 68.75| 9 Rb2| 3 50,00 7 | 58.33 30 | 50,00
Important 5 125 1 k2.3 50,00 S 13..67 2h 40,00
No opinion e i 4 15.38 | - —— -~ — A 6.66
Excludable -— — 1 3.85 | ~= — - — 1 1.67
Irralevant — — 1 3.85 | - —_— -— — 1 1.67

&9



7ARLE 89.=Content Topics

Parchasing Oz Contrsct

—Pavehasing Un |
Teacher . Businessmen Authors Lawyers Total
Contract a6) 26) | (6 (12) (60)
a8 oatent |
Yo. 4 Ko. £ | Wo. 4 Ko. £ No. 4
Bapertial 10 62,50 | 12 k6.15 L 66.67 10 83.33] 36 60,00
Important 6 37.50| 10 38.16 33.33 2 16.67] 20 33.33
Excludable e e e o o= o - w— -— —_—
Irrelevant e B ==r =P - o - e, -— —
TAELR 70,~<Content Iopic: Deeds
Deeds Teachers - Businessmen Authors Total
as (216) (26) (6) (12) (60)
e oo | % [Boo | 2 [Boo | 8 [ 8w | 8 | B f 2 |
Basentdal 0 | 6250| 7 | 2692 | 3 |s000| 7 |58.33| 27 | LS|
Inportant 6 | 30| W | 5385 | 2 (3333 5 |67 | 27 | iS00
No opinion - o h 15.38 1 16667 | = - — 5 8.33
m:.mblﬂ s et e - - —— o —— - ——
Irrelevant e = 1 3.85 | - | — | - |— 1 1.67




Teachers Buxinessmen Authors ers Total
Leaces (16) . (26) (6) (12) (60)
8 M. | % No. % Moo | % No. % No. £

content -
Essartial 0 62.50 6 23,08 3 50,00 | 8 66,67 | 27 145,00
Important 6 37,50 | 1 53.85 3 50,00 [ & 33,33 | 27 45,00
No opinion o axe S 19,22 e Pa— = i [ 8.33
Excludable i R - g — S— e — . —
Irrelevant L. e 1 3,88 | ~ S PV (M 1 1.67




Hajor Unit IXs The Conmmer and Insurence

Teble T2 ehows that ovar 90 percent ¢of all respondants falt
that IoammzEnoe was @ essantial &d impoxtant unit in s cousommrr
education course,

Juggested Content Tuplos For Imramce Umi

Responges to the suggested topdos for the ingurance uanit are
11lustrated in Tahlea 73 through 85.

A1l dut tw of the suggested topice recelved over 80 parcant
ratings in the essential and lmportaat owtagmries. Only the topics
of Mediosre and Inmrancs Law recaived 1sss than a 80 pervent esasntial
od ixportant responses.

Najor Unit X3 The Copsumr's Ggtste

Overvhelming support was givan this wiit, Fifty-two of the &0
respondants, 86 parcent, rated this unit as eithor essential or
importarmt.

Suggosted Content Topics for the Estate Unit

Ovar 50 parcent of the respondunts falt that Wills (Teble 87)
was esgontisl or LUportant to this unit, Dxinesaman vere ths only cnde
o had &y negastive responsse oh thias topiec.

The content topics of Intastate Distribution (Tsble 88);
Inheritance Rights of Hlood Ralatives (Tsble 90); Creditors QQaims
and Estste Distribution (Tatle $1); end Truste (Teble 94) all received
ossential and importent ratings of more then 78 percent,



TABLE 72s~¥ajor Unit IXs The Consumer and Insurance

Insaraoe Teachers . Businessmen | Authors Lawyers Total
—_ - (26) (26) (6) (12) - (60)
major wiit oo | % | %. | % | M. | 8 . | % | No. | %
Rspential 0 |6250 | 10 | B | 2 3.3 & 33.33| 26 | 43.33
Important 6 | 3.5 | 12 % 3 50,00 58.33| 28 | L6.67 |
No opinion - —— 3 NS5h | == — 1 8.3 4 6.66
Excludable -~ — - — 1 26667 | =~ — p 1.67 |}
Irrelevant = — 1 385 | — — v — 1 .67 |
_ TAER 73.-=Contont Topioe UOndwrlying Cancepts of Insurwnce B
Concepts Teachers Businessmen Authors Total l
P - Q) (26) (6) (12) (60)
S Moo | 8 | B | % [Boo | % | Bou | 5 | % | £
Besential 7 |LT5 | 7 26.92. 2 |33.33] & 33.33| 20 | 33.33
Important 7 43.75 | 13 50,00 2 33.33 58,33 | 29 | &8.33
No opinion - | — 4 15.36 1 (1667 | 1 8.33| 6 | 10.00
Excludable 2 |12.50 1 3.85 - — o~ — 3 5.00
Irrelevant == — 1 3.3 1 1667 | = — 2 3.3h




TAHE 7Th—Cmotant Topics Need for Inmrence

Reed ' Teachers Businessmen Authors Lavyers Total
.s (26) (26) (6) (12) _ (60)
content Yioe £ Fo. | % | ¥o. | % ¥o. g2 | No. g
Essertdal n | 68| 10 |38 | 2 | 3333 6 |so00f 2 | w833
Important 3 18.75| 10 38.16 3 50,00| 6 50,00 | 22 36.67 i
No opinden - w— A’ 15.38 | — —_—| - — 4 667
Excludable 2 12, 1 3.85 -— — | e — 3 S+00}
Irralevant - a— ) § 3085 | 1 16‘67 - D e 2 3033 5
|
| TAHLE 7S¢—=Contamt Topics Types of Ineurams Pulicies "
Teachers Businessmen | Anthors Total
’m:“ (26) (26) (6) (12) () |
content No. ) 4 No. : ) 4 Noe. ’ No. : ) 4 No. T ‘ _ ‘
Besential 12 | 700| 9 |32 | 3 [saoo | & |333m| 28 [user
Iaportant L 25,00 | 12 16,15 2 33.33 8 66,67 | 26 h3,33
No Opmon - ——— h 15.38 e ——— - ——— h 6067
Excludable - —_— | = ——— o Jorwe | s —— | e R
Irrelevant - — 3 3.65 1l 1667 | = — 2 3.33




TARLE 76,~Cantant Topict

‘The Insarence Contract

Teachers Businessman Authors Lavyerw Total
mimen i T (26) (6) (12) (60)
content Yioe ’ ko x No. ’ No ° ’ No. ‘
Essertial 12 | Boo| 5 | 19.23 | 33.33 067 2 | .00
No opinion - — 5 19423 | — — -— — 5 8.33
Excludable - —_— - —_— — o——— 1 8.33 1 1.67
Irralevant e _— b | 3.585 - e - — 1 1,67 |
TARB T7.~Content Topic: Ampunt of Insurance Coversge .
Teachera Businessmen | Authors . Total
REVERLY &5 (26) (26) (6) Q2 |  (60)
Coverags - ,
as content No. | % Bo. | % No. £ Ro. £ Bo. | %
Bssential 13 | &5 | 8 P77 | 3 | 5000 5 |67 | 2% | u8.33
Important 3 |18.75 | 1 $3.85 | 2 | 3333| 7 |$B.33| 26 | k3.33
No opinion - — 3 11,53 - — -~ e 3 5400
Excludatle i i = . ey P = —— = iy
Irrelevant - - 1 3.85 1 16,67 | == — 2 3,3

£



TABLE 78,~~Content Topie:

Medicare

Mads. Teachers Businesamen Anthors Lawyern Total
e (16) (26) (6) (12) (60)
content Yo, 2 | %o 2 | Koo | % Fo. £ | . | %
_Essemtdal 9 | s628| 3 | 1.53 2 33.33| 4 | 33.33| 18 | .00
Important 7 43.75| 8 30.77 3 50,00 7 | 5833| 25 | W67
Ro opinion -— St 13 S0.00 - —— -— — 13 | 21.67
Excludable - o 1 385 - ——— 1 8,34 2 3.33 |
Irrelevant — — 1 3.85 1 16.67| = | e—— 2 3.33 |
TARLE 79o-~Contant Topic: Social Security _
Teachers Businesmmen Anthors Total
Soial ;'*”“’““' (26) (26) (6) (22) (60)
content oo | $ |%. | 8 [Boo | 5 [ Boo | % | 5. | %
Essential no| 6| 4 |2638 [ 3 |so00 | 4 |33 2 |36.67
Ppertant 5 | me25 | 212 | b6aS 2 |33.33 7 |58.33| 26 |u3.33
No opinion - T 8 0,77 -d J— - e 8 13,34
Excludstle o " 1 3,85 = — 1 8.3h 2 3.33
Irralevant - | — 1 3,85 1 1667 | = | = 2 3.33




TARLS 80==Cantent Toplc: ¥Workmwen's Campensstion

wrmmte | Tewigre | stgmen | e | legas | el
ag contat Yio, Bo. 4 No. £ Ko, 2 No. 4
Ragential 12 7500 5 19.23 2 33.33 5 10.67) 24 k0,00
Important k4 25.00 1 k2,3 3 %0.00 4 58.33) 25 h1.67
No opinion - — 8 | 30.76 16.67| — — 9 | 15.00
Excludable — — p } 3.85 - e - — 1 1.66
Irrelevant e — 1 3.65 - e —_— 1 1.67|
TABLE Blew=Content Topicz Other Accident and Health Insarance o
Teachers Businessaen Anthors Total
Other Inearance (26) (26) (6) (12) (60)
| ”ll ;3_ £ | . % 30.__ £ | B | 5 | B | 5 |
Rasential 9 56425 b 15.38 2 33.33 .67 20 33.33
Taportamt T | 43.75 | W 53.85 3 | 50.00 50,00 [ 30 | 50.00
No opinion - — 7 26,92 — — -— —— 7 11.67
Excludable = st | o i - — 1 8.33 1 1.67
Irralevant - . 1 3.85 1 16,67 | —- —— 2 3.33

St



TABLE 82,~-Content Topics

Personal Property Insursnce

ey | RS | E | e | wE | W

Inmrams : .

28 otent Yioe 4 Fo. | % | No. 4 Ko. g | No. | %
Eagential 12 75,00 8 3,77 1 16,67 S K67 26 | h&ﬂ
Important 4 25.00 12 46415 k 66,67 50,00 26 b3.331
No opinion - — 5 19.23 p 16.66 - —— 6 m.oor
Excludable - — - — - — 1 8433 1 1,67
Irrelevant - — 2 3.5 - — - — 1 1.67|

| :
TARLE 83.~<Content Topic: Hemeowners' Insurancs _

— v [t e | | e

as cantent No. | $ |M. | % |B. | % | Bou | % [ B 5
Bssential 12 5.00| 9 3462 2 33.33 6 | 50.00 2% | B.33
Importamt 4 25,00 | 12 Mas 3 | 50.00 5 | 67| 2 | Lo.00
No opinion - —— i 15.38 - — -~ — k 6.67
Ereledobilo - — | - — -_— | — 1 8.33 1 1.67
Irrelevant - — 1 3.8 1 16,67 - — 2 3.3

| k




TABLE 8h-~Content Tople: life Insurance

Teachers Buainessmen Authors Lavyers Total
14fe Insnrance (16) (26) (6) (12) (60)
a8 - . ! '
omtant Yioe ) 4 No, 4 . No. £ Ko. % No. %
Resemtial 10 |6250| 8 | 7| 3 | s000| 6 | som| 2 | us.00
Important 6 3750 | 12 46,15 2 33.33 5 B.67| 25 41,67
No opinion - | =] 5 | w23| - [|— | 12 8.33] 6 | 10.00
MIMQNO o a— [ — L L -sen P ] -ven o
Irralevant — S 1 3.85 1 | 26,67 - — 2 3.331
TAOLE 85.,~~Content Topic: Lews snd legislation Regulsting Immrence i
Teachers Businessmen Anthors Total

Lews and (16) (26) (6) (12) (60)
legialstiaon :

83 cuntent No. ’ Roe s ’ Roe. ‘ Ro. ’ No. "r _ ‘
Rosential 8 |5000 | 7 26.92 | 1 16,67 | 2 2667 18 | 3:0.00
Isportant 5 | 3225 | 0 3Bl | 2 3.33| 5 10.67| 22 | 36,67
No opinion 2 |12.5 | 6 23,08 2 33.33 | & 33.33| 1k | 23.33
Excludatle 1 6.5 | 1 3.8 | 1 16,67 | 1 8.33| & 6467
Irrelevant — — | 2 7.69 s —— s -_— 2 3.33




Logal Oroands to Sgpport Mainharitance (Table 92) wee foumd
to be essantial or important by 70 parcant of the respondapts and
Comteating a W11 (Tadtls 93) was found by 65 paroant of the respondants
to be either esssntial or important.

For the wmosb part, the biggest supporters of tha oontext topiss
for the Fotsto unit were the tsschers and lmqyars. The essmntial and
important ratings by these two groups was usudlly in the 60 or 90 pervent
brackets,

" NHinety-thres peroant of all the regmmndanta felt this wit was
glther essantial or important to the coursa,

Suggegted Content Topies for Rights and Remwngitiwig Umit
For the most part all the oontent topics were supported well in the

essantial or importent categories Ly the tesohars, businesenen, gud layers,
Decsptive Selas Practices (Tstle 99); Warrentisa in a1l Sales
(Tatle 100); Produce Liadility (Table 101); and Legal Procedures for
Conmmere (Table 103) hed essentisl and irportent ratings of 83 percent
to 91 percent,
Sevarty-five percent or more of all regspondents feld the topice
Ssais of Tort liability (Tsble $6); Raxis of Criminal lLiatdlity (Table 97);
Aganaies of Znforassent (Teble 98); Suggestions in Selecting a Lasiyer
(Table 104); and Suggestions in How to be a Cood Qient (Tatle 105) were
either essential or ismportante Plennsd Gdealescance (Table 102) did not
rocaive 8 grest deal of suppart fon the suthors and lsuyers, conseqentially
this topic had a comddned total essentiacl and impartart rating of 68 parcent,



TARLE Bh—tajor Umit X3 The Consumare Estate

Eatate Teachers . Busipessmen Aunthors Lavyers Total
as a - (16) (26) (6) (12) (60)
wajor umdt lio | % Fo. y 4 No. ) 4 Ko, ) 4 No. p 3
Essemtial 6| 3ms0 9 | b2 1661 6 | 50,0 22 | 36.64
Important 9 S6.25 12 16,15 66 .61 30 50.00
No opinion - — 3 11,54 1| 16 - — L |  6.64
Excludable 1 6425 2 7.69 - — - r——— 3 5e0C
Irrelevant - — - — - — 1 843p 1 | 1'6.‘;
TAHLE 87.,~-Content Topic: Wills _—
¥lls Teachers Businessmen Anthore Total
= (16) (26) (6) (12) (¢0) (
contert oo | $ |B. | % |B. | % | Bou | % | Bo. | %
Resential 8 |sow0o| m | w2m| 2 | 3333 6 | soool 27 | w500
Important 8 50,00 [ 11 b2l | 3 50.00| 5 .67 27 | 4S.00
No opinion - —_— 1 385 | = ——e e — 1 1;67
Excludatle - — 3 NSI| -~ s - — 3 5¢00
Irralevant - —_ -— — 1 15,67 1l 8.33 2 333

6L



TARLE 8B —Contart Topics Intewtste Distritmtion

Teachers Businessmen Aunthors Lavyers Total
ntasshte (16) (26) (12) (60)
M etritotion 3
as cantant Yioe p 4 No. % p 4 No. p 4 4
_Rssentd al S .25 S | 19.23 16671 6 | 50,00 28,3
Important 8 | so.o0| 1 | $365 s0.000 5 | W67 3 | S0
No opindcn 1 | 68| & | 5.8 gl we | e s | 8
Irrelevant = p— - . 33.33| 1 8.33 3 Se
TARLE 69.—Contant Toplcs Inheritance Righig of Sponas )
Teschers | Businessmen Anthors Total
Rights :: Sponss (26) (26) (12) (60)
. cantant No. 4 No. 4 4 No. } %
Ensentdal 8 | g0.00 6 23.68] 1 | 16.67 6 | so.00f zm | 35.00
mtan
Amobik-Rat 6 |50 | 2 | sa.BS| 1 [67] 5 | M67| 26 | m3.33
Bo opiaton 1 6,25 | 2 769 1 | 2666 | - | = b 6467
Exciudatly 1 [ 63| 3| nsy| 1 |67 = | — | s | 8.3
Irralevant
- — l 3.5 | 2 33.33 1 8.33 L 6.67
== I




TARE P0,~Contant Topic: Inharitsnce Rights of Xood Relatives

Inkert . Teachers Businassmen Authors Lawyers Total
e | 26) (26) (6) ) | (60)
as contant Yioe 4 Bo. ) 4 No. ) | 4 No. p 4 No. ) 4
_Rssential 7 W3.75| 3 .54 1 | 8.62| 6 $0.00| 17 | 28.33
Inportant 6 | 30| 18 | a3 1 |wsr| 5 | mer| » | w0
No opimdon 1 6.2 2 7.9 1 | 16.66| — —_— N 6.67
Excludable 2 12,50| 3 .5 1 16,67 | =~ J— 6 16.00 |
Irralevant pu— —— =he cu— 2 33033 1 8033 3 5o00 "
TAELE $l.—Cantent Tople: Creditors Cluims and Zeiste Distribution -
Teachers | DBusinessmen Authore Lagers |  Total
Creditors Claims | e?16) (26) (6) (12) ' (&0)
aB = - . — -
content Noe £ | M. | % [Boe | % [ Boe | 3 | B f 2 |
Besenttal 8 |s000| b |38 | 2 |wer| s | mer| 18 | 30.00
Tmpo LA, 7 | b3.75 | 16 61.5% 2 |33 6 | 5000 3: | 67
No opinion - | — | 3 || - | = = | 3 | 5.0
Exeludable 1 6,26 3 1.6, 2 16.67 - - g 5.33




TARE $2.=Cartant Topics

Legal Crounds to Smpport Mmisharitance

Disinheritance Teachers Businessnen Anthors Lauyers Total
s (16) (26) (6) (12) (60)
content Yioe g Fo. g No. | % Fo. £ | No.
e 6 |3t30| & | 1538 | 1 |67 % [3%33] 18 | 2500
ot 7 | was| 12 | wsas| 2 [3233| 6 |se0| z | ws.0]
No opinion 1 6.25| S 192 | 1 [ 1667| = |———= | 7 | 1166}
Excludable 2 | 12.50 L 15,38 | = | =~ 1 8.3h T | 167}
Tudiirehnt - | . | 2 3.8 | 2 | 3333 3 | 8&33| L | 6&&

|
TARLE 93.~Cantant Topic: Contesting A W1)
Contesting A Teachers Businesmmen Authors Tota |
wn (26) (26) (6) (12) (60)

& tontenk oo | £ |B. | % |B. | % | . | % [ B | % ]
Rkt 8 |s.00| b |53 | 2 [w67| 2 [1667| 13 [ 2500
Inportant 5 R25 | 12 | U6IS 2 33.33| 5 |M.67 | 2 | ko.00
Fo opinion 1 6.25 ] 15.39 1 16,67 | o= — 6 10,00
Excludable 2 12,58 | L 15,38 | —= —-— L [3333 | 10 | 16.67
Irrelevant —ie e 2 770 2 33.33 1 8.33 S 8.33

(4]



e | e | e i
,:,:,,g No. £ No. | % Noo Foe 4 Noe %
Essartisl 8 |50.,00 T |92 | = |e— 4 33.33 | 19 | N.67
Izportant 7 k3.75 3 50,00 3 50,00 7 S8.33 | 30 50,00
No opinion — e 2 7«70 - — w—— — 2 3.33
Excludable 1 6.25 b 15,38 = e = — 5 8.33
Irrelevant = — -~ —— 3 50.00 1 8.3k | &k 6.67

€9



TAHLE 9S.==Major Unit II: The Consumers Rights and Respungibilities

- |
Teachers Buzinessmen Authors . Lawyers f. Total
aghas (16) (26) (6) 2) | (60
ReepanmitAlities . . : |
as m lioe ’ %. ’ NO. ’ &0 ’ ‘ No. ‘
Essential 122 | 7500 12 | was| 1 | 2667 5 | mer| 3 | so.00
Important b 25.00 1 k2.3 5 | 83.33] 6 | %0.00| 26 h3.33|
No opinion - — 2 769 | = c— 1 8.33| 3 '5.00
Excludable =en ] 2 3.85 _— —mse - — 1 1067 '
TARLE 96,—Content Topic: Basis of Tort l4sbility _
Teachers Businessmen Anthors Total
M:’“m” (26) (26) 6) (12) (60)
cantard Noe ‘ Boe ’ Roe ’ NHoe. ! ’ No. “T ‘ : ‘
Essential 10 |62.5 | s 19.23 1 | 26467 5 | 67| A 1 35,00
Inportat b | .00 | 12 46,15 3 | 50.00 5 | k67| 24 | k.00
35 (opdhicn 2 |12.50 | 6 23,08 1 | 26,66 2 |16.66| 1 | 128,33 |




TABLE 97.~-Content Topio:

Bagis of Crimingl ISebility

Criminal Teachers Buainessnen Authors Total
Lishid1ty - (16) (26) (6) (12) | (60)
as content Y0e y 4 Bo. 4 Roe 4 Fo. £ | No. 4
_Eepomtial 9 | 56.25 h 15.38| 1 | 26.67 5 | 67| 19 | NS?
Tmportant 7 83.75 15 57469 3 50.00 ] 41.67 3 | 50.00
No opinion e . 5 19,23 1 |as.67 2 | 16.67 8 | 13.33
Excludable -— = 1 3.85 1 16,67 - —— 2 3.33
Irralevant — — p R 3.5 - PR P i 1 167 |_
TAELE 98,—Cantent Tople: Agencles of Enforvesant -
Teachers Buxinesemen | Authors Total
;‘:“*“ = (16) (26) (6) (12) (60)

s content No. 4 Fo. | % Koo | % o, 4 . | %
Becantial 9 |s625 | 5 |y [ 1 [a66r [ = | | 25 [ 25000
Tipoy At 37.50 | 13 50,00 3 |5000 | 9 75.00 | 3 | 51.67
Fo opinion 1 6.25 5 19,23 1 16.66 2 16,67 9 15.00
Excludable - | — 3 0.5k 1 [2667 | 2 8.33| s 8,33
Irralevant a— —— P ave— pa— s - — - e

S9



TAHLE 99es=lontent Tople: Deceptive Sgles Practices

Deceptive Salas Teachers . Businessmen Anthors Lawyeres Total
e " (16) (26) (©) (22) (60)
as contant Yioe y 4 No. 2 No. y HQ. £ No. ’ _
Essential n | e.7s| w | 538 1 [ 1667 6 | o0 32 | 5333
Important 13 - 25.00 10 38,45 66,6 5 13.67 23 38433 k
Fo opinicn - — 1 3.8 16, 1 833l 3 | 5.0
Excludable 3 6.25 1 3.85| -~ g — 2 3.3k
| b
TAHE YD ~Cmtatt Topic: Werranties In ALl Si}es —-
Teachers Buxinsssmen Authors Total
Warrsnties (26) (26) (6) (12) (60)
_000;*_  No. | % No. | 3 K. | 5 | Bo. x No. [FS |
Bssential v |62 4 (2838 | - | — | 6 | .00 2 | 3333
Important S 31.25 | 19 73,07 h 66.67 -1 .67 33 55,00
No opinion 1 6.25 2 7.70 2 33.33 ) § 8.33 6 10,00
Excludable - s 1 3.85 w—r PG - — 1 1.67
Irraelevant - . . L - B— — ¥ I — —




Prodoct listlity | Teachers Businessmen Anthors Lawyers Total
a8 (16) (26) (6) (12) (60)
condent You g | m. £ |[%. | % ¥o. £ | No. | %
_Rssentd al 9 56425 L 15.38 1 16.67 3 .00} 17 28.33
Important 7 3.7 17 65,38 2 33.33 7 $8.33 33 | .00
Excludable - e 2 7.70 1l 164,67 1l 8.33 L | 6.67}
Irralevant . v 1 3.& - ————— = — 1l 1‘67 9
TARLR 102, —Cortemt Topic: Plamed Obselescaence -
Planned Teachers Businessmen Authors Total
A (16) (26) (6) (12) (60)
as cantent No. y 4 No. 4 Ro. 4 Ro. X L t‘
Bssential 8 50,00 L 15,38 o — 1 8.33 13 20,67
Important 8 S0.00 | 13 50.00 3 50,00 L 33.33 28 46,67
No opinion - —— S 19.23 2 33.33 L 33.34 1 18,33
Irralevant - — 1 3.85 1 1667 | — — 2 3.33




TABLE 103.==Content Topic:

legal Procedures for Consunars

Legal Teachers Businessmen Authors _Lawylgrs 'rogon
Proaed - (26) (26) (6) (12) (60)
as comtett Yioe b 4 No. y 4 Ro. | ) 4 Fo. 4 No. 4
Rssertial n | .| 8 0,77 3 | so.0| 6 |s0.00| 26 | ns.67
No opindion - | =— | 5 ||~ [~ 2 |&m3| 6|10
Excludable P s 2 ?.@ — ——— o o 2 3.33 P
Irralevent - st 1 2,86 | = T e — 1 1,67 }
TASLE 10l,—Content Topics Saggesticas In Selevting a Lewyer -
Bosinse Authors - fotal
Lauysr Selection T°;§2‘,"" (26')”‘ (6) (12) (60)

- 3 | ;
Essential 9 | 56.25 | 6 23.08 [ 1 1667 | L 3333 2 | 33.33
particl 6 |3%50 | 12 | W25 | 3 |S0.00| S5 |13.67 | 26 | L3.33
No opinion 1 6.5 6 23,08 — — 2 16,67 9 15.00
Excludable A | —— 2 . 7069 1 16:66 — —— 3 Som
Irrelevant - J— . \ i R 1 156.67 1 8.33 2 | 3.34




TABLE 205 .~Content Topic: OSuggestians In Mow To Be A Good Qismd

wer | TEE | MRS | BT |y | W
m:m " Noe '3 Moo | % No. % Ho. % No. %
Essartial 9 6.2 | 3 | 131.54 1 16,67 1 8.33| 24 | 23,33
Isportant 6 NS0 | 25 5769 3 50,00 6 50600 k 90,00
No opinion 1 625 5 19,23 — — S .67 n 18.33
Excludable - — 3 11.54 1 16,66 | — — ) 6.67
Irralevant — — | JU—— 1 | 3667 - — 1 1.67

69
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Major Unit XII; Consuner Protection

T™e overall total combined score given Canmmer Protection in the
easantizl end important catagnrise was 76 percant (Teble 106).

Arost cnenimous sypport was given this unit in the essentiel
and Anportent cstegmies by the teachers and lmyers, Contrery %o
this, only half ¢f the euthars ranked this unit es ssssntial ar
impartant.

Seggwsted Content Tepies for Fibteotian Urdt
The @oup reedtions in the easantia) end importent cstegnriee
in the major wnit itgalf were almost idantisally repested in the cantemt
topice for this unit. Tha respansse to the toplos Qovermment Agevcics,
Ruginess Sepported Agencies, and Conmmmgr Orgmnizetions are listed in
Tables 107 through 209,

The respondante ware asked to coment on the proposed course, Only
six of the 60 respoxients sulsytied suggestions cancmrning the proposed
COouUTTO.

One teschar suggested thst a shart unit on budgeting de edded.
The teacher also atreesed the importance of the tax unit and suggested
eane time be epent on preparing tax rvtormns.

The tw buxineesman that added compente also suggosted a unit on
budgeting ba added. In addition, ans of the buginss=wan miggested that
80 long as we hsvo Krtmme tallsre, waler witches, chircprastars, ad
tho 1ike consumer educators work will not be finished,



TABLE 106 medigjor Unit XiIs Consumer Protection

Teachars Businessmen Anthors Total
e (16) (26) (6) (12) (60)
88 & - = , |
MJOI‘ wmit lioe ’ No. ’ No, ’ No. ’ No. ‘
Zasenkial) 9 | 5%6.25 | 11 2.3 2 Ba.zj 2 16,671 24 40,00
Importent h | 2500 9 k.62 1 16.6 8 | 66.6T) 22 | 36,67
Excludetle 1 6,25 2 7.69 g _— 1 8.33 N 6.67
Irrelevant P — p ! 3.8 2 | 33.3 —— — 3 5.0 |}
| 1
TAHLE 107.—Content Topic: Govarnment Agmnciss 5
Teach Businessmen | Anthors Total
ot 6) (26) 6) 2) (60
Agarxcisy - il . ! i B
a8 cootent No. ’ Ho. t ’ “._ B ’ &’. ' ’ | Yoe 1 . ‘
" — | *
Esomtial 9 |S625 | 7 26.92 | 2 3333 | 2 | 1667| 20 | 33.33
Inportent L | 25.00 | 13 50,00 | 12 16.67 | 8 66,67 | 26 | h3.33
No opinian 2 12,50 3 1.5 1 15,67 1 8.33 7 .67
Exrludshle 1 6025 2 7.9 | — —_— 1 8.33 4 6.67




TARLE 108.==Content Topde?

Buginses Supported Agenciss

Busine Shpporha Teachars . Businsssnen Authare Total
A::nisl . (16) (26) (6) (12) (60)
, | st
as context Yioe g ¥o. % | Ho. < No. g | Xo. £
Rasential 9 56.25 1 19,23 2 33.33 1 833 1?7 2833
Importent L | B, 1 53.85 1 16,67 8 86467 2 | ls.00f
¥o epiman 2 | 1250 3 | wm.sh| 1| 1667 2 | 8| 7| 167
Irrelevant - o 2 7.69 2 | 3333 2 8.13| s 8.33|
TAHLE 109~—Cantent Topdo: Consumer Organizations -
Cangumear Teachers W . TeE0)
26 (6) (12) (60)
it (26) (T ) .
ss condend Noe y 4 Ro. ! ’ No. ’ No, ’ Ho. - EJ‘_‘
Esomtial 9 56.25 b 25.38 2 33.33 2 2667 17 | 28.33
Importamt N 25,00 | 14 53.85 1 16,67 8 66.67 27 | L5.00
Ko opimimm 2 12,50 3 1.9 1 16.67 1 8¢33 7 | 1167
Erclodshile 1 6.25 ks 15,38 | — — 1 8433 6 | 10.00
Irrelgvant - pwuna g 3.5 2 33.33 | — — 3 5.00
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Some suggestions msde by the authora weres

(1) Inelude mutual funds in the wilt on Investments.

(2) Include materisl concexying lsgal protection of investors in
transections with brokare in Investeants umit.

(3) Include material on privete penmion plang in Inenrance unit.

(L4) Add materdisl cobesrning the individusl's scolological and
ecancuie background in releticn to ths decision-nsiing process.

(5) Add a it entitlied: The Consumer Pole in the Marketplace.
A lawyor felt the proposed course was too @l imlusive and that
two or three of the major units would be sufficient subject mattar for

the courwe,



CHAPTZR V
SURMARY

This study was an attampt to detersing a need for and content of
a course at the comwunity college leval that wil)l enatle students to be
better informed consumers and to understand the framevark of the laws
protecting gnd regulating their welfare. )

In order to detarmine this need the opirmdons of consumar educstion
teschers, businessmen, lavyers, and texdbook exthore were mkght. A
sazple of 26 businesemen, 12 lawysrs, 16 teachers, and 6 euthors was used
to provide the information for this atudy.

Parcentages of each group were usod to dsterwine if a nroed for
such a course does exist. If 60 peroent of the respondents were in
favor of the course than a nsed was touxidared to exist.

If the need were established, pmﬁmo of ecech group were also
used to dotaraine the sabject matter for the course. .If 60 percent or
more of the respondsnts indicated that a particular major unit or content
topio was eesential or important then that wnit or tepic would be
considered pertinent te the course.

Findings
A need for a consumer<ariented-law cobrse at the oowni """

b

odlm
level was dafinitely estsblished as a result of the responses to the
questions in Part I of the opirdsonaire. Almost 80 percent of all

9l
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respondants folt that the high school student was not receiving edequats
consumsr education. The lawyers ware unanimous in their opinion that
the high school student was not receiving adequate conarzer eduvcation.

The taachers and the lawyers as groups unanisouxly felt that there
uss a need for continued conmmar education at the cammmity college.
Zighty-seven pearcent of all the respondents felt there was a need for
consunar educstion at the commmity college leval.

Reeponess in regard o whethsr or not the community college student
was recelving sdsquate consumer education indiceted that many respondants
vere not familisr with the cormmity collsge progres, as LS percent
marked uncartain on the opinionnxire.

Teachers, authors, and 1swyers unenimously supparted a course
involving lawe and legialation affeocting the consumer as damaficial to
the commumity college student. Owzall 58 or the 62 respandents were in
favor of thie type of aourse,

Ninety-ohe parcent of the respandants indicsted that thegy felt the
avereze adult citisen bad not received sdequate consumer education. The
teachers, suthors, and lswyers were in full agreamsnt thet the sversge
adult citizen hed not received sdequete conhsumer educatian.

Eighty-four parcent of the respondants felt that s comsumr-orianted-
isv course at the coammmity college level would denafit the avarage
eblt citisen. Only two of the 62 respandents felt that such a course
would not denefit edther the community college student or the average
adult citdsen,

Part II of the opiniannalre was devoted to the determination of

the subject matter for a commmmar-oriented-law course at the comwunity
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collegs leval, All 12 of the suggested major units in Part II were

recognized ss essential or importent to the ocourse, These major units
were: Credit Purchases and Borrowing Yonay; The Consmmer end Sevingss
The Consunar ed Investzwnts; The Consumer and Texss; Factors Affecting
Consamar Buying fetdits; The Consamar and Personal IPmsgmréstion; The
Congumgr and Other Perennal Proparty Purchsges; The Conmmar snd Real
Property; The Consunar and Insnrsnce; The ousme@r's Sstete; The
Conmmer's Rights and Responwidilities; end Canmmaer Protection.

In each of the majar mits, with axeoption of the contsnt topic
Standards for Food and Drink Vending in Other Personel Proparty Purchases
unit, all the suggested cantent topics were congidarwd hy et least a
sufficiant majority of reepondants to have been eseantial or important
to a pmrtioulsr unit.

Sonclusions
Aftar snalyxing end interpreting the findinge of this atudy, it
is folt that the following aconaluaions should be nades
1. !AnndforawnmiMeouminthowm-m
school progress at the commumnity oollege does axiat for ell studants.
2, Llaw 88 sudbject matter is an integral part of continusd acmeuser
education at the cormumity college leval.
3. On a ane course basis for either s emmestar or quarter system, it
would be difficalt to give the nacessary emphasis to the arees
conaidared eseential or important to the ocourse.



Hecommandations
After snaAlyzing and intexpreting the results of this study, it is

falt that the following recammandstions ere in ordex:

1.

2.

3.

Recomaend a course ahould be dsvaloped to include those units and
Wwpics cansidsred to be esamtigl sd f:portant in the findings

of this study.

Communtity colleges ghould mgie plena to implment ralsvant consumer
education into general education programs with college credit given
tovards gredustion.

Sexior colleges ewd univerzities should be sant s couarse dssaription
and courss outline for this type of consumer lsw courese with recom-
mendation that tha course ba scospted as a transfer coures.
Further research ehoald be conducted to detarwine the gmount and type
of legal nstarial neodsd in thie kind of cansmaar educstion coursa,
Furthsr reseguh ghould be aanducted to detarwine whethsr lsgal and
non=legal consumer educatian matsrial should be imtegrated into cne
courso or be segregated into separste oourses.
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APPEXDIX A

THE THSTRUMENT

CONSUMER EDUCATION OPINIONHAIRE
PART I

The purposs of thia insizument is to doterwins if thero is a need
congumarorianted lew course gaered to faniliarise tho coneuner with
1avws and legtalMian, doth existing and nseded, thst will influence
thair cecisions in the market place, Plsasc anawer the following questions
sccording to your own parsonal daliefs,

1. Do you feel that the high echoal student is preestly recalving adequste
consumar education?

b 405 KO

e T s b s

2. Do you feel thore is a nead for continued conaumar eduoation at the
community collsge level?

ns _ NO

3. Do you feel that the commumity college student is presantly receldving
adequate conmoser gducation?

TES HO

Le Do you feal that a course involving lgws and legialstion affecting
the conagmr would benafit the community college student?

YES X0

Se Do you feel that the avarage adult citizen hss received adequate
consumer oducetion?

s HO

6., Do you fesl that 3 consumer-oriented law course offered at the
camnurnity college level wuld benefit the evarasge adult citizen?

YES 3O

100




101

re in the salf-
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6 was MO", complste Question 7.

go to PART II of this cpinigmaire on page thres,
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YOUR COOPERATION IS APPRECIATED,.
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PART IIX

Iisted below are sevmral zuggested major units and suggested sub-
topics to be covered in the major units for a consumer-oriented law course,
Please encirulse the mmbar gt the right of each statenent that deat raflects
your parscnil reaction to ssch of the major units and sub-topics, If you
feel that a major widt is irrvelevant (mumdbar 5) then you do mot noeed to
encircle any numdber to the right of sach sub-topic of that unit,

The uwdts are not 1listed in ay particular arder of importance,
The numbars ane through five at the right of each statoment represent
the fallowing altarnstives:
1. EBISENTIAL SUBJECT MATTER:s THOROUGH
EXPOSURE HEZDED.

2¢ DPORTANT SUBJECT MATTERs C2NERAL OR
BASIC EXPOSURE REQUIRED.

3. RO OPRIION=NOHCOMITTAL,

Le ZXCLUDAELE SUBJEZCT MATTMR: LITTLE OR KO
EXFOSURE RAQUINED,

5. IRHEELEVANT SUBJECT MATTERs NO EXPOSURB
HEEDED,

ARRA OF CONCENTRATION MAJOR UNIT _ CONTENT TOPIC.

I, Credit Purchases snd Borrowing Monaey 1 8.3 4.5
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MAJOR UNIT COETEST TOPIC_

A 2345
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AREA OF COHCENTRATION MAJOR CHIT CQETENRT TOPIC

Jarranties in gl Sales

X.1

m:mlﬁﬂiﬁb

Plosse list additions to major unita and content topics that you feel
sbould be included in & cansmear-ariatad law course snd rate it
eccordinglye.

AL, Mditiong

Pimm"x"mtrwbumtholeﬁ. tymuemtaomdinatabuhum
of the resuvlts of thig study snd a copy will be forvarded to you upon
campletion,




APPRIDIX B

LETTZR SENT TO OBTAIN LIST OF TEXTBOOK AUTHORS

May 3, 1972

Superintendant of Fublic Instruction
302 State liouus Prtiding
Springfiald, N1, 62706

Attention: Miss Marilyn Metcalf
Dear iss Hetoall:

Recently after undertaking the preject of eploring
the feasibility of a consumer-oriented law course at the
commnity collage level it was decided to solicit respanses
of recognised textbook authors in the Consumer Education
field,

Recognising that your position with the Office of
Public Instruction snd your knowledge concerning Consumerx
Rducation is of conatderable valus to sny Consumer Educes
tdon study, I ssk your sssistence, Would it bs possible
for you to send & list of the most often usud textdbooks and
their respective msthors in the State of Tilinois?

Sw‘

David L, Stapleton
Instructor of Businsss



APPENDIX C

LIST OF TEXTIDOK AUTHORS PROVIDED BY STATES SUPERVISOR
OF CORSUMER EDUCATION

Britton, V<rg@inia -~ PERSORAL PIHANCR - 1968 .. Van liostrand Relnhold
{Senior High, Jurdor College)

Caohen, Jeiome and ArthAur Hmnson - PERSONAL PINANCE - 196k, 3ird Bd.-
Richard D, Irwin (College)

Donaldson, Ilvin P, and John Pfal - PSRSONAL FINANCE, Lth Ed,, = 1966 =
Ronald Prees (College)

F » Dynigl -~ OGNSUMER SCOHOMICS - 196} - Holt, Rinstmrt & Wnston
Collage)

Gordon, Leland, snd Stewart Lee - BCOKOMICS JOR CONSUMERS, Sth Ed. =
1967 = Americsn Book (College)

Levy, Leon, Robert Feldmagn and Simpson Sssmerath - THE CONSUMER IN THE
HARKETPLACE = 1970 -~ Pitman (Righ Sehool)

Oppanheim, Irens . THE FAMILY AS CONSUMERS - 1965 - Macmillan (High
School, Jr. College)

Phillipa, B. mt’ -Ids ﬂam-PMALmGE-m, md“o-
Jobn Wilgqy (College

Rodda, Wi1ligm snd Ldward Nelson - MANAGING PERSONAL FINANCES - 1965 -
Pretice Hsll {Colloge)

Sadvenfald, David end Arthur Hatella - THE CONSUMER AND HIS DCLLARS -
1970, 24 6d, « Oceana (liigh School)

Troelstrup, Arch - THE CONSUMER IN R(ERICAN SOCIETY - 1970, Lith B4, -
MeGirgeni1) (College)

Unger, M,A. and H,A, Wolf - PERSONAL FINANCE, 2nd ed, « 1969 « Allyn and
Bacon (College)

Wilhelns, Frad T,, Remon P. Helmorl and flarbert M, Jelley - CONSUMER
SCONOMICS - 1966, 3rd ed. - Gregg (High Schoal)

Wileon, W. Harmon @nd Elvin S, Lyster - COHSUMER ECONOMIC PROBLRMS - 1966,
7th ed. « Southwestarn (High School)
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APPENDIX D

COVER LEITER 70 THEACHERS
FIRST MATILING

Attention Consumer Sducation Teacher(s)
Dear Fellow Instructor(s);

to make basic decisions, Aa a result, g‘g a potentisl need for
gggggggec&agé

As an estublished educator in the ares of Consumer Ednuecgtion your

E%%égguiﬁno&fﬂw&gngﬁg
oriented law course at the commmity college level.

a r

commmnity college that will result in inte)ligent well-informed consumers.

If the meed is succesafully sstsblished and the proposed courss is implemented
into the curvioulum, the course will be offersd at Leke Land College in
Mattoon, Illinois.

It will take only s few minutes to camplete the attechsd gpinion-

naire and retumn it in the enclosed, self-sddressed envelope. This completed
ingtyoment will help determine if & need for such a course does axist and

if so whet subjeot aress shonld be included.

While you are completing the cpiniommesire, please foel free to make
ay additional remarks or suggestions, Your honest thoughts and prompt
completion will be appreciated,

Regpectfully,

David L, Staspleton
Instructor of Businees
clogure



APPERDIX E

COVER LETTER TO BUSINESSMEN
FIRST MAILING

Theoroticslly the canmmer i the key % our sconomy gince the
consumer dstarwines what i3 going to be produoed, ho
be produsced, and what the goods or servicas will eell for in the asrket
plece, llowever as consummy” demsndp incrosse the owéder o
services increase in the market place, the wonmmer findsg 416 wore and
A ffiguit to mike basic dexigions, As @ resmilt, there bLmcawes a potential

need for educsting ths cnsumer at al)l educstional levels.

Ag an estsblished dusginessnan in the
will halp dstawine 8 need and contant for a conmmr-ariented law coarve
at the comnnity college leval,

:
5
2
g

i
:
;
g
:

The chjestive of the sod coures is to ald in reduoing the
nuber of incidences where omsmmer {8 injared &ue %0 aisinformetion,
poor buying desiaions, dsagptiwe practicss, and dmgerocus products, Yore
spécifically the purpose of the stady is to develap & course for the
camId bty oollege thst will remilt in intelligant wdlll-inforwed cnouzmre.
If the nsed is succesafully ostadlished and the proposed course is
implmented into the curriculus, the course will be offered at lLak» Land
College in Msttoon, Illinais,

It w11l teke enly & few ziantas to complete the sttadched opinion-
naire and return it in the enclosed, ecelf-addreg¢asi envelope, This
camplated instrumet will help deotersine if a need for such a course &oos
adst and if 80 vhat sudject areas should be insluded,

wmwmmnmwmmtomm
=y addis 1 remurks or suggestions, Tour hobest thoughts and pramt
amplstion w11l be appreciszted,

flsspectfully,

David L, Stapleton
Instructor of Buginess
Enclosure
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APPRDIX P

COVER LETITAR TO LAVIERD
FIRST HAILDIO

sarvices
incresse in the nmarket plsca mmﬁndaitmumdmuwmun
to meke besic deciclong. 4s a resflt, there becomes a potentimd need for
eduoating the ocunsumer at all educstional levels,

As en ostablished laagrer in the area yow oplrdons and advioce will
halp deterine a need aud ¢content for a mnsmar<ariented law courss at
the comwmurd ty collego laval,

The objective of the proposed course is to aid in reducing the
oumber of incidences where the cmsuasr is injured due % miginforwmation,
poor tuying dscisions, dseeptive practices, and dargervus pruducts. More
epecificelly the pmxposd of the study iz to dsvelop s aocarse for the
cmamity college thsd will result in intalligent vall-informed consumars,
If the need is succesafilly established and the pruoceed courge is
implemanted into the curriculum; the course will be offured at Lake
Land Collego in liattoon; I1linois,

It wil) take only a fow mimutes to ommplets the attached opinione
naire and retwzm it in the enclosed, celf-addressed envelope., This
completed instrumat will belp detarwine if & nsed for such a course doas
axist end if 8o whet subject areas ehould be {minded,

While you are completing the opinionngire, please fesl fyrww to make
ay edditionsl ramrks or suggestions. Your honest thooghts snd prompt
ccuplation ¥l be epprecistad,

Respectfully,

David L, Stapleton
Instructor of Business
Inclosure
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APPENDIX H

MOLLOW-UP LETTER SENT TO TBACHERS, BUSINESSMEN AND LAWYERS

Gruatar participsation in the study concearuirg the need for a
conenaar-arianted law oourse at the commurdty college leval is newsded.
Your valnables inpat is integral to thls study in order to schdeve
greater validity and relisbility.

If you havo already ocmpleted and retirnsd the opimiamgivre, allow
this letter to serve as 8 thank you for your voluntary perticipstion.
If you have not comploted the form, 4T is with the full rualisstion
that your time ie valusdble that I request you fill out the enclosed
forme. Studies of this aature gre intended to enabls your educational
institutions to better sarve you and your camornity.

Renember, the results of this study will be availsdble to you.
Just check the approprigte tox on the laet page of the oplmiarmaire
and retaen In the enclosed, salf-addresassd evvelope.

Respectfully,

Devid L, Stapleton
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