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FOR IMMEDIATE RELEASE:
"TALES OF A DARK NIGHT"

CHARLESTON, IL.--The University Board Performing Arts
Committee at Eastern Illinois University will present "Tales
for a Dark Night," written and performed by actor/playwright
Scott Keely, Thursday, Oct. 18, at 8 p.m. in the University
Union Grand Ballroom.

An evening of Gothic horror, "Tales for a Dark Night"
evokes the imagery of Bram Stoker's "Dracula," Mary Shelley's
"Frankenstein," as well as the yet unpublished tale, "The
Jungle."

"Tales for a Dark Night" is not recommended for children.
Admission is $1 for students and $3 for the general public.
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